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Where’s The Truth



INTRO

“Pilate saith unto him, What is truth?” (John, 18:38)

Probably, one of the most ancient questions in the 
world is the question of truth. Many philosophers have 
tried to give it a clear definition, but: can we say which 
of them is then the true one? We can agree with one 
or another and still everyone would have a different 
view and understanding. It is probably out of a human 
capability to define or give a form of something grea-
ter than itmself. It’s like to give definition of life: we can 
contemplate on that “endlessly”, because it is endless 
and manifold. We can put it in a thousand categories 
and still not be able to say what is its essence.
But still we intuitively know what truth is, without the 
need to define it in words. Because we interact with 
it every day and it is the essence of our existence 
and development. It relates to all parts of our life and 
our knowledge. Science for example would not have 
any legitimization, if not being able to acknowledge a 
certain fact as true. There are ultimate truths in mathe-
matics, too: the axioms, which we assume as indispu-
tably correct. In order to live, build and develop in life 
we need knowledge that we can rely on. Something 
that is truthful and won’t bring us any harm. And, at 
best, it will carry us a step forward.
In his essay “On truth”, Harry Frankfurt assumes that 
truth is essential to the survival and development of 
a civilisation. What is crucial for our life is the ability 
to recognise truth and to be able to “understand how 
to make productive use of – a great many truths”. 
(Frankfurt, P.13)
Further he goes, that truth is the essence of ratio-
nality, for the latter cannot exist without our ability to 

distinguish between what is true and what is false. 
We won’t be able to make any rational statement, that 
we can use to gain knowledge or to make decisions, 
if it does not base on any truths. “False statements 
provide no rational support for anything; they cannot 
effectively serve anyone as reasons.” (Frankfurt, P.22) 
Which would mean that we are not able to act in our 
life without considering something as true or reason-
able.
Furthermore truth relates much to language, because 
only trough language facts and ideas can be proven 
true or false. But it is rarely considered that one fact 
does not speak for the whole picture, while the truth 
often includes the interaction of multiple facts. Hence, 
fact does not always equal truth. Moreover, a fact 
could be misused in the service of deception, mostly 
by influencing someone’s believes trough emotional 
appeals. Emotions also structures man’s conscious-
ness, but yet they have a (mostly underestimated) 
role, when it comes to truth and understanding. In this 
sense, Carl Gustav Jung assumed that “We should 
not pretend to understand the world only by the intel-
lect; we apprehend it just as much by feeling. There-
fore, the judgement of the intellect is, at best, only the 
half of truth, and must, if it be honest, also come to an 
understanding of its inadequacy.” (Jung, 1923, p. 628) 
The fox from the novel “The Little Prince” would have 
added poetically to this statement, that “It is only with 
the heart that one can see rightly; what is essential is 
invisible to the eye.” (Saint-Exupéry)



Beware Of The Fake



FAKE IT TILL YOU 
MAKE IT

“Never tell a lie, when you can bullshit your way trough.”, 
“Dirty Story”

There is a proverb, which says: „Lies have short legs“, 
which means that a lie is, almost always, easily disclo-
sed and one cannot come very far relying on it. Yet, 
this is not the case with bullshit, as Harry Frankfurt 
has famously examined. It is of particular interest to 
pay attention to the way a bullshit works in our world, 
since it makes a huge part of it recently and since 
we still realise the importance of distinguishing and 
preserving truth. With the development of the internet 
and the communication technologies, accessible for 
almost every individual in the western world, in com-
bination with the freedom of speech, the Pandora’s 
box of hoaxes, lies and altogether nonsense has 
been opened. But there is something specific that tells 
bullshit apart from lies and hoax. 
“The bullshitter may not deceive us, or even intend 
to do so, either about the facts or about what he 
takes the facts to be. What he does necessarily 
attempt to deceive us about is his enterprise. His 
only indispensably distinctive characteristic is that, 
in a certain way, he misrepresents what he is up to.” 
(Frankfurt, 2005, P.13)
What Frankfurt here means is that while a liar should 
be concerned with the matters of truth, since he/she is 
altering it, a bullshitter does not have such obligation. 
In fact, his/her aim is not to deceive the real state of 
things, on the contrary. Similarly, a “bull session” is ac-
cording to Frankfurt, a kind of experimental communi-
cation where the interlocutors do not necessarily belie-

ve the statements they make, nor they intent to reveal 
how they feel:  it is a way of approaching topic more 
openly, without associating themselves to any particu-
lar position.(Frankfurt, 2005, P.9) So the common treat 
of a bullshitters, as the one of the people involved 
in bull sessions, is their non-alignment to truth in a 
kind of role-playing-way. What is being faked are not 
facts but impressions, to make the other side believe 
and be part of the game. It also looks at first side that 
this approach may be careless and sloppy, with no 
attention to detail, that a liar, for example, would need 
to have. Though this is not the case, as we see in the 
work of today’s advertising, public relation and politics, 
which consists predominantly of well considered and 
reshaped words and images,  manufactured to con-
duct ideas and manipulate opinions by concealing the 
real intentions behind them. (Frankfurt, 2005, P.6)
Actually, the fact that a bullshit looks negligent is due 
to the fact that it isn’t taken as seriously as lies. And 
that is what makes it working so well. It has the treats 
of “sprezzatura“ – a studied nonchalance, a behaviour 
of “whatever one does or says appear to be without 
effort and almost without any thought about it“ (Cas-
tiglione 2002, p. 32) – still, it could be (and often is in 
public life)  carefully designed to the characteristics 
of its target. What is especially powerful is that exact 
carelessness, which is easily disarming the opposite 
side – while someone does not care for what he or 
she is saying, he escapes the responsibility he would 
otherwise carry for his words and simultaneously any 
further opposition is rendered useless.



POST-TRUTH

For the bullshitter truth does not matter, what matters 
is only his/her goals, that he/she has to accomplish 
and therefore a deception at any level is allowed. But 
what does it happen when the other side does not 
care for truth either? What does it happen when no-
one cares about anyone else’s intentions? 
In 2016, the Oxford dictionary named „post-truth” word 
of the year. The definition describes it as a condition 
“Relating to or denoting circumstances in which objective facts are 
less influential in shaping public opinion than appeals to emotion 
and personal belief.” (The Oxford Dictionary) 
It appeared in several books the same year after 
Trump “unexpectedly” won the presidential elections 
in the USA and after little more than the half of the 
Brits voted for leaving the EU. Although the word 
has been used to describe a state of deception on 
the political scene, it is still not accurate at all to the 
real state of the things and especially to the notion 
of truth. It is actually in a way downgrading truth to 
be consistent of only facts, which may not always be 
the case, since facts do not speak for the truth alone 

and as in the case of the bullshitter, may be as well 
be used to deceive, because emotions are also a 
crucial part of the process of truth-recognition as Jung 
has said (Jung, 1923, p. 628). Making a decision, 
based on personal experience and emotions is not 
undermining if still in account with reason. 
What post-truth actually is, is the attitude of the 
bullshitter, which does not need truth at all and, 
therefore, it becomes insignificant in and for his affairs 
on one side, and, on the other, the disinterest of his 
public in knowing the real state of the matters.
In 1992 the journalist Steve Tesich in a reaction to 
the international politics of the US and the apathetic 
response of the society to its actions, was fearing that 
people by their own decisions were heading a world of 
post-truth. Ins his words: 
“We are rapidly becoming prototypes of a people that totalitarian 
monsters could only drool about in their dreams. All the dictators 
up to now have had to work hard at suppressing the truth. We, 
by our actions, are saying that this is no longer necessary, that 
we have acquired a spiritual mechanism that can denude truth of 
any significance. In a very fundamental way we, as a free people, 
have freely decided that we want to live in some post-truth world.” 
(Tesich, 1992)

Steve Tesich



MEDIA ECOLOGY 

When studying the emergence of post-truth as the 
new social mood today, all the background on which 
this phenomenon takes place should be taken also 
into account, because of the multiple factors, which 
has prepared the ground and formed it as we see it to-
day. On one side it is the internet that allowed the fast 
spread of unverified information, but also the spread 
of the typical marketing instrument – the advertise-
ment, in almost annoying degree, the entertainment 
bias as almost second important human right after life 
itself and the predominance of the idea that if it is not 
interesting enough it is not worth it. 
Secondly the seek of sensations, which kills the taste 
for real stories and mutate into a new one – for fake 
stories, that are not even fiction. 
And thirdly the traditional media in cooperation with 
private and business interests, creating a culture 
of the consumer and spectator, blinded by his own 
weakness for entertainment and purchase. All this 
factors each apparently independent are actually in 
a constant interplay with one another, interweaving 

at different points and building up a cocoon for the 
current society mood.
Based on the McLuhan’s theory about media as 
environments, that is to say that media, technology 
and means of communication play a significant role 
in altering our social environment, Neil Postman has 
coined the term Media Ecology in 1970. (McLuhan, 
1964; Postman, 1970).  As he writes:
“Media ecology looks into the matter of how media of communica-
tion affect human perception, understanding, feeling, and value; 
and how our interaction with media facilitates or impedes our 
chances of survival...It tries to find out what roles media force us 
to play, how media structure what we are seeing, why media make 
us feel and act as we do.” (Postman, 1970)
Because media has become the major device for 
communication in this century, we are inevitably 
immersed in its environment and receive constantly 
the “symbolic stimuli” (Castells, 2010, p.364) it emanates. 
Postman sees the media as both the product and the 
force that is shaping our culture, since it is a tool of 
communication and perception of the world, just as 
language is. That is why in his words “our languages are 
our media. Our media are our metaphors. Our metaphors create 
the content of our culture.” (Postman, 1970)

Daily Media Meal



TELEVIS ION AND 
ENTERTAINMENT

After WWII television gained power in favour of the 
radio and the printed press, creating a new “galaxy 
of communication”  (Castells, 2010, p.358). While 
under the control of centralized senders at its cradle, 
the prevalent media communication system of the 
television has been seen as mass media, under the 
control of governments and oligopolies. And since 
it was possible to transmit only one message at a 
time to an audience of millions, it was necessary to 
fit the content accordingly. Therefore the receivers 
have been considered mostly homogeneous mass or 
becoming such in the context of the prevailing cultural 
and media influence.
But what the real power of television is, is the fact that 
it is the ground on which politics, business, sports and 
even art communicate to the society and by thus it 
shapes the language by which the message has to be 
transmitted. When on television the information can 
be easily transformed and recreated to fit the medium. 
That is why the prise that one has to pay for being on 

screen is not only money, but the authenticity of ones 
words. “It is to accept being mixed in a multi-semantic 
text whose syntax is extremely lax. Thus, informati-
on and entertainment, education and propaganda, 
relaxation and hypnosis are all blurred in the language 
of television.”  (Castells, 2010, p. 365)
Postman saw the problem with television, not in the 
entertainment it provides, but in the fact that all cont-
ent is being equalized to the form or the language of 
entertainment. By this we may be entering a world of 
enslavement in our own pleasures and not as Orwell 
predicted by a restricting external power: 
„What Orwell feared were those who would ban books. What 
Huxley feared was that there would be no reason to ban a book, 
for there would be no one who wanted to read one. Orwell feared 
those who would deprive us of information. Huxley feared those 
who would give us so much that we would be reduced to passivity 
and egoism. Orwell feared that the truth would be concealed 
from us. Huxley feared the truth would be drowned in a sea of 
irrelevance...In 1984, Huxley added, people are controlled by 
inflicting pain. In Brave New World, they are controlled by inflicting 
pleasure. In short, Orwell feared that what we hate will ruin us. 
Huxley feared that what we love will ruin us.“ (Postman, 1985, 
xix)

Television Thrill



ADVERTISEMENT

The two prevailing forms that occupy the media space 
of the television, almost since its invention, are the ad-
vertisement and the entertainment.  Since television is 
everywhere in our lives, advertisement and entertain-
ment also are. Television is becoming a large screen 
and the screen a seductive image reinforced by short 
and explicit statement: “You deserve a break today”, 
“Just Do It”, “The pause that refreshes”  (Traditional 
Marketing)
In the capitalistic world, business of any kind needs 
an advertisement – if you want to survive, you have 
to show the best of you to the world, even if the best 
is not real and despite the fact that the majority of the 
consumers do not bother about any advertisement. 
What is more important is to be seen, otherwise no 
one will choose a thing one don’t even know about, 
because most of the people in the capitalistic world 
are being informed  through the media and particularly 
through television. (Castells, 2010) 
Marketing strategies can be applied in the form of 
every media – print, broadcast, mail or telephone, but 
the first two are the ones we are confronted regularly 
every day. As they usually come in form of images 
combined with text or a phrase, we are constantly 
bombarded from the TV-screen or as we pass them by 
on the streets. New images are constantly produced 
and reproduced, because they need to be always 
up-to-date in order to catch the eye. (Berger, 1976, 
p.130). An advertisement is usually referring to the 
present, but it is constantly dispatching its viewer to 
the future, where he might be if he makes the right 
choice. And that future is always more desirable 
than the present. It is said for advertisement be the 
invention of the liberal world, which offers freedom to 
everyone – to the customer to choose what to buy and 
to the manufacturer to enterprise and bring its product 
to the market. But what the customer in reality gets is 
the choice between few alternatives – between that 
chocolate and the other one, that car or the other one. 
The proposal is always the same: to transform our life 
by buying the product we are offered. (Berger, 1976) 
It soon turns out that “Publicity is the culture of the consumer 
society. It propagates through images that society’s belief in itself.” 
(Berger, 1967, p. 139)

THE INTERNET

Today in the age of the informational technologies 
and internet it is more easy than ever to distribute 
information all over the world in seconds. To receive 
information is more easy that to verify its plausibility. 
Even more – often it is not desirable, because of at-
tractiveness of the information itself – it is more easily 
to believe the most absurd fable, served in a golden 
plate and good wine, rather than a plain truth in the 
hand. The power that the internet has for strengt-
hening this attitude towards real and fake lays in its 
ability to spread not only information in form of coded 
messages as the telegraph or printed or spoken word 
as the press and the radio has done and still do today. 
What the internet can do is to convey a combination 
of audio-visual information and even more without a 
centralized source but distributed interacting sources 
around the web.

As a medium the internet is unique by itself, becau-
se not only it spreads rapidly in the technologically 
developed countries, but also by the process of digita-
lisation combines all other media in itself – television, 
radio and written word, combined with the most pow-
erful weapons of the global economic – the commerce 
and the entertainment. Its structure though can be 
simply divided it into its two major components – the 
information sphere, which consists of the Web and 
the websites, and the communications space, build 
up of mainly e-mail platforms and social networks, led 
by Facebook and Twitter (Kellerman 2016). It is the 
web, where all media come together and the social 
networks, which enable the response or reactions of 
the users. The internet actually has transformed the 
relatively passive viewer or reader, to a user, which 
could be an author himself and so roles are often 
changing without rigid hierarchy. 
At that point a huge freedom is offered to many, so 
that all information available can not always be veri-
fied for its veracity or at least it could not be that easy 
to do it. Therefore as people get today overloaded 
with information, it is easier and preferable to ignore it 
at certain point –a point where post-truth is born.
Dodge and Kitchin assume that the development of 
internet should always be observed in its correlation 
with the political, social, cultural and economical de-
velopments: “The advent of ICTs and cyberspace has not been 
achieved independently, rather, it is bound within the histories of 
telecommunication technologies, computing and wider social and 
political-economic histories.” (Dodge, Kitchin, 2001, p. 6)





Information Overload From Social Networks



Image Manipulation



WHAT YOU SEE IS 
NOT WHAT YOU GET

Today we live in a world of images – on the screen, 
television, the internet or on the streets – we are 
confronted with them everyday. It is often the case 
that we also make decisions based on the images 
we are confronted with and often the reality comes 
out to differentiate from what we see. Like choosing 
a place to visit or a hotel to stay. If the things are 
represented without any modification, they are often 
close to reality, but in case of manipulation, we may 
end up disappointed with our choice. And we not only 
make our decisions on the basis of images, but also 
like to represent our best self trough them on social 
networks, because the image is what impresses and 
what make us desirable or likeable.

This is also true for architecture, which from very early 
has been a mate with photography. While not everyo-
ne is able to get to a place and building, a place and 
building could come to many photography. Moreover 
a photographic representation is able to recreate only 
the very best side of architecture, which would make 
the biggest impression and will be remembered and 
probably even estimated on that basis. Photo-manipu-
lation actually became a popular tool for introducing 
architecture, mainly in its perfect form, that has not 
been achieved in reality or that should be transmitted 
to the public in order to become desirable.

Architectural photographers often reach out to the 
means of post-production offered today. The digitalisa-
tion of media, the development of technical equipment 
and computer software have lead to a boom of digital 
images and their retouched copies. Some believe, a 

photo-manipulation is justified, when it includes only 
the surrounding of a building, like wires or posts, but 
others get even further in altering the architecture 
itself in order to make it match the vision of the archi-
tect, which has not been accomplished in reality. A 
photographer Ema Peter for example asks: “Why can’t 
you just Photoshop whatever you want to make the building look 
like whatever your vision was?” (Peter, Azure, 2018)
But this attitude towards architectural representati-
on have also been criticised for its detachment with 
reality. Architecture is being idealised and turned down 
to a spectacle, to a plain image with an ephemeral 
wow-effect. “We are living in a digital age, and architecture 
itself has become a virtual commodity,” says Elias Redstone 
(Redstone, Azure, 2018)

When renderings and post-production images look so 
realistic, that they are perceived as reality, the taste 
for reality itself is lost and the viewer seeks foremost 
the perfect world he’s been presented to. Imperfec-
tions are not desirable. And when it comes to selling a 
project, this preferences for the perfect image usually 
always work well for creating the impression of an 
honestly flawless and beautiful building. But mani-
pulating images can also be used to combat visual 
manipulations by telling a story differently, exagge-
rating the negative and harmful aspects of a project, 
making a caricature to wake up the viewer for a critical 
approach towards what he is offered.





Grande Meridiana Urbana, Turin



12 SKYSCRAPERS BY 2030

Between all the visions for the city of Turin on the 
urban festival Torinostratosferica, there was one par-
ticularly provocative proposal – the first “Great Urban 
Sundial” -  the „Grande Meridiana Urbana“ project.  
Carlo Boccazzi Varotto, “an activist in the involvement 
of creative and technological communities in the de-
velopment of businesses and local contexts” (Marzola, 
Medium,2018), explains his idea as following: 
„This project stems from the idea of making Turin a 
circular environment, where the architectural work has 
not only an aesthetic function but becomes a service 
for citizens.“
The architect involved with the project,  Raimondo 
Guidacci, describes it further:
“The symbol of the city, the Mole Antonelliana, will 
become the central point of the sundial, marking the 
hour through its shadow. The 12 skyscrapers will 
be positioned in 12 points where the sun falls in a 
different way, arranged on a perfect half circumferen-
ce. The skyscrapers will not be conventional, will be 
suspended 8 meters from the ground and their shape 
will be asymmetric, inspired by the movement of large 
wind turbines.” 

The proposal is really fictional, but by the same token 
it is also critical with a taste of irony towards the const-
ruction of an office highrise for the second large Italian 
bank group -  Intesa Sanpaolo, with a height of just 
25 cm less than the landmark of the city – the Mole 
Antonelliana, which was going to affect tremendously 
the image of the city.

The  “Grande Meridiana Urbana“ project is definitely 
exaggerating the building ambitions of the city, but that 
is exactly the way it is supposed to bring the social 
attention to this question. What would be the reaction 
of the city administration or of the citizens itself?

Alessandro Marzola goes further in this speculation 
in an article, representing the project as a real high 
tech renewable-energy oriented, ready to get realised, 
accompanied with all the social reaction – the readi-
ness of the city to make its realisation possible to the 
opposition of the Turinese, holding on to the unique 
historical image of the city incompatible to megapolis 
like London or New York and going on the streets to 
let their voice be heard.  (Marzola, Medium,2018)

PADDINGTON POLE

Another example of public reaction immersing in a 
form of image protest against building development 
strategies in a cities is the case of the so called 
Paddington Pole. On the site of the former Royal Mail 
sorting office at Paddington Station, a new high rise 
was planned in 2015 by Renzo Piano. The building 
was envisioned as a multifunctional object, comprising 
housing units, office buildings, cafes and restau-
rants under a rooftop open public garden. (Frearson, 
DeZeen, 2015) The intension of the architect was of 
“creating a wonderful sense of place which Padding-
ton greatly needs.“  (Piano, DeZeen, 2015) 

But the project has not been recognised by the public 
and the historians as a place of this kind and the 
Skyline campaign, reinforced by Historic England, has 
been rose to oppose the construction of the 72-storey 
tower. The campaign has been lead by the architect  
Barbara Weiss mainly on the social networks and 
on the web and included collages undermining the 
idealistic representations of Piano. As images play 
their major role today in conducting ideas, this was 
the case with the Paddington Pole, too. One of the 
collages have been designed in black and red, colours 
which draw the viewers attention and create a feeling 
and atmosphere of danger. On the manipulated image 
itself, the initial rendering of the building is set up on 
a morning background and conducts the idea of the 
text, how it would look like to wake up with a view of 
both the sun and the high-rise, with a visual predomi-
nance of the latter.

Eventually the social initiative to protect the London 
skyline from the architectural giant turned out to be 
successful and the project has been reconsidered to 
a 14-storey cube. The Skyline campaign website an-
nounced proudly the victory on 15. July 2016. It was 
of course the result of further social initiatives during 
the year, too, but the impact of the visual messages 
used is not to be underestimated.
Similarly Weiss used a hyperbolic image of the city, 
rendered almost entirely grey with a “Gotham like” 
feeling, consisting of multiple high-rise buildings, 
which the city is planning to realise, in order to rise 
the question of the preserving of the city’s skyline. 
(skylinecampaign)



Collage Against Paddington Pole



THE SHANGHAI  SKYL INE

It is the view of the skyline, that makes the image of 
the city today, especially the big metropolises. It’s the 
image of the skyline that is circulating online and that 
is connecting the city with the world and vise versa. 
Tourist are inclined to consume images – it is more 
important to make a photo of a place, that to enjoy the 
real experience. The experience itself is already the 
reproduction of oneself being on the reproduced pla-
ce. This predilection for the sensational image can not 
of course stay unheeded and unused in the develop-
ment strategies of big cities, since tourist are often a 
major source for economical growth and prosperity. 
Like in advertisement it is the face of a product that 
has the role to attract the attention and seduce, the 
same role is dedicated to the skyline of a city.
This could be seen more than clearly in one example 
with Shanghai from 2008. As the Chinese govern-
ment have appointed the Gensler’s Shanghai Tower 
architectural practice to execute a project of a new 
skyscraper in the Pudong district, the firm produced a 
compelling render of the building, perfectly fitting the 

in the context of the existing build environment.
The computer generated renderings are digital 
images, which in direct ratio to the state of the 
software capacity today, being able to produce hyper 
realistic appearances, are often hard to be tell apart 
from the snapshot of a digital camera. For that matter 
they are the main weapon in architectural contest as 
means to conduct the idea of the architect or to create 
an impression for the way the project will look like in 
reality. As far as digital software allows manipulation 
this is normally used, to underline the best treats of 
a project and show its best side, as the case with the 
Shanghai new tower. 
The spiralling building fits its surrounding perfectly and 
a sense of equilibrium is radiating from the image. It 
has been made before construction have started, with 
the aim to persuade an impression of China’s future 
success and create a powerful architectural icon wit-
hin its context. (Campkin,  Ross, Mogilevich) 

Gensler’s Shanghai Skyline



GREENPOINT LANDING

Another example of the power of renderings is the 
case with the Greenpoint Landing project in Brooklyn, 
New York. At the beginning the architectural studio 
has created an image of the site viewed from birds 
eye, to conduct a sense of the size and scale of the 
project, fitting properly in the context and generating 
an impression of beautiful “sailboats waiting peace-
fully for their captains” (Harris, NYT, 2013). The new 
waterfront was planned to include multiple high rise 
condos, public school, a new park and a marina. (Jen 
G, greenpointers, 2013) 

Although the rendering proposed conducted an im-
pression of a peaceful new district offering new dwel-
ling possibilities and great views, a protest have arose 
from the inhabitants of the neighbourhood united in a 
group called “Save Greenpoint”.
As in some other projects in NY city throughout 
history, such as the  Brooklyn-Battery Bridge in 1939, 
the  One57 skyscraper near Central park or 15 Penn 
Plaza, renderings have been used to persuade the 

viewer of the relevance of a building or constructi-
on. When investors have to be persuaded that their 
money won’t be blown away, an argument is needed 
and the most powerful argument is almost always the 
image or rendering. They present a fictional future, 
but their power hide behind the fact, that they actually 
orchestrate the outcome. Weather true or not, they 
build the core of the argumentation of a project.

So if an opposition needs to pull out its arguments 
against, it needs a better or at least the same weapon. 
For that purpose the Greenpoint saviors used rend-
erings against renderings – they’ve created an image 
of flamingo-like monstrous buildings, apparently ready 
to swallow the neighborhood.
Just as the architectural renderings, the ones of the 
opposition were exaggerated, they don’t represent re-
ality, but they aim to pay attention to the real situation 
and raise a discussion.

             Two Viewpoints of Greenpoint



            Copy Paste



“Imitation is the sincerest of flattery,” Charles Caleb Colton 

All media starting with the printed word and further 
expanding into radio, film and television rise up 
the question of our reality, since they are all a 
representation of the world we live in and real and 
virtual are often mixed. “Each of these media...provides us 
with a representation of the real; a copy of the original.” (Dodge, 
Kitchin, 2001, p.21,22) 
Because these media are so deeply rooted in our live, 
we tend to accept them already as the real thing itself. 
We build our memories, judgements, experiences 
on images we receive from television or magazines 
and newspapers, rather than on real experiences. 
This tendency is very indicative for the way how our 
perception of truth changes gradually. People tend to 
accept a representation or a copy for the original or 
at least as a satisfying version of it in the way that the 
original is no more needed. In return it becomes hard 
and maybe even undesirable to distinguish further 
between original and fake or the real and the fictional. 

Outside the borders of media, this play of real and 
fake has been present ever since as for example 
in architecture and the creating of places without 
reference, which Baudrillard calls simulacrum. An Irish 
bar outside Ireland, may be one to one copy of a real 
one, but it may also have nothing in common with a 
real building, but still incorporate the most significant 
threats of an Irish bar, which create the atmosphere 
needed. When such simulacrum-places become 
more real than the original, with an atmosphere of 

their own, they transform into hyperreal spaces as 
Baudrillard calls them. The reason why this process 
of changing of the reality known before is going on, 
is rooted, by his words, in the commodification of the 
society. Because people choose what to buy or to 
visit by the attractiveness of the appearance, places 
or goods change accordingly to the taste of their 
customers and the replica inherits a true value. While 
hyperreality continually is replacing the real with the 
desirable, the ability to distinguish genuine from real 
is being weakened and Baudrillard also feared that 
hyperreal places will further even replace the original 
ones. (Dodge, Kitchin, 2001)

GOOD ARTISTS COPY, 
GREAT ARTISTS 
STEAL



THE MEIQUAN 22ND  

In 2012 two projects appeared on the architectural 
scene  - the first one – a multifunctional high-rise 
complex for the capital Beijing, consisting of tree 
buildings, growing out of the urban environment as 
huge glass, steel and concrete parametric sculptures 
– a distinguishing threat of Zaha Hadid’s architecture. 
The second project, the Meiquan 22nd Century, 
developed for the city of Chongging by the Chongging 
Meiquan company, consisting of only two buildings, 
with astonishing identical design à la Zaha Hadid – 
same fluid form, same silhouette, same magnitude 
and composition, yet only two instead of tree figures.

As a result a legal controversy developed – is the 
Meiquan 22nd Century a copycat of Hadid’s design or 
a project with its unique concept and a coincidentally 
similar appearance? By the description, which one 
gets from the architects themselves, it is easy to say, 
that this is the case. While Wangjing SOHO was 
described as  “three interweaving mountains that fuse building 
and landscape to bring together the surrounding community,” 

by Hadid’s office, the rival company explained their 
project as “cobblestones by the bank of the Yangtze River.”
In a respond to the accusations of copyright 
infringement, posted on the Sina Microblog by the 
Pan Shiyi, Board Chairman of SOHO China and his 
wife Zhang Xin, CEO of SOHO, on 14 May on a press 
conference held by Chongging Meiquan, the office 
demanded from SOHO to diminish the “untruthful 
accusations” (Chen,2012) on Sina Microblog and 
withdraw the lawyer’s letter, that they have received 
as firm sign for  SOHO’s resolution to find justice. 
SOHO stood their ground though, insisting on their IP 
rights, as the project has been a result of many efforts, 
which should be respected and protected, but again 
their adversary declared that SOHO has not been the 
inspiration for the project, but the nature itself.

Yet an idea and the source of inspirational behind 
a design can not be sufficient argument for its 
uniqueness, since it is quite vague and can be forged 
at any instant. As the physical resemblance of the 
two buildings happened to be so close, there would 
be only one question left – is the whole concept also 
a pure copy? If the building has been developed in 

         The Meiquan 22nd



consideration of the unique conditions in which it 
has to dwell – the urban context, pedestrian flows, 
circulation, natural lightening conditions or its own 
space allocation plan – it might be still accepted 
as original, despite the identical countenance. The 
project director at Zaha Hadid Architects Satoshi 
Ohashi though, believed that this is not the case of the 
Meiquan 22nd Century and that digital data of Hadid’s 
project might have been accessed by Chongging 
Meiquan and further used in the controversial project. 

Despite the suspicions, a lawsuit has not been started 
for two major reasons – first of all, the Londoner Office 
needed to finish the construction of their buildings 
before the other company, which they eventually 
managed to achieve in 2014, while the copycat 
buildings were still under construction one year later. 
A lawsuit would have been an additional obstacle, 
while in serious time pressure to complete the project. 
Secondly, the outcome of a similar case of copyright 
infringement in China, led by the German automobile 
manufacturer Porsche for a building design, has 
ended unsatisfyingly for the European company, so 
the similar result was to be expected in the case of 

Wangjing SOHO. The Chinese court have definitely 
“made it clear that architectures are objects of copyright 
protection, and imitated constructions should be deemed as 
copyright infringements.” (Chen,2012)
But a whole demolition was not adjudged due to 
economical considerations and the judge have 
ordered only a reconstruction of the copycat. 
Therefore it was very probable, that a lawsuit with 
SOHO would have had a similar outcome.
As for the Chongqing Meiquan, their statement 
has remained firm as an advertisement slogan on 
their website: “Never meant to copy, only want to surpass.” 
(Kashem,2015)

          Wangjing SOHO



CHINA’S 
S IMULACRASCAPES

In the period between the 70’s and the 90’s of the last 
century, China has implied several economic reforms, 
which in the first years of the new millennium resulted 
in growth and prosperity. (Morrison, Kui-wai) This 
changes echoed not only in the rise of a middle class, 
but also on the construction sites throughout the 
whole country and a whole range of copycat western 
architecture, both European and American, has arose 
in the last two decades. This tendency has been so 
strong that it has turned the “…capitalist real estate mantra, 
‘location, location, location’ into the motto ‘replication, replication, 
replication.’” (Bosker, 2013, p.3)
In 2001, the Shanghai Planning Commission started 
the “One City, Nine Towns” project, having the plan 
to create multiple-themed satellite towns, with the 
capacity of housing, each, up to three hundred 
thousand people and each built as a full-scale 
replica of a foreign city – a step that, according to the 
developers, should have created adorable housing 
conditions for its citizens, facing an overpopulation in 

the inner city. But while the centers of Chinese cities 
are the image of high-technology development, the 
satellite towns have a mere “imitative and backward-
looking” quality (??)(Bosker, 2013, p.1) In order 
to distinguish the new towns from each other and 
Shanghai’s existing city center (Shanghai C), it has 
been planned to recreate city-images from different 
geographical regions. That’s how the new towns 
of Gaoqiao (Holland), Fengcheng (Spain), Pujiang 
(Italy), Anting (German), Songjiang (England), 
Luodian (North European), Fengjing (North America), 
and Zhoujiajiao (traditional Chinese style water town) 
developed. (Pedersen, 2011). Similarly, twin towns 
of Dorchester (England) and Paris has been build to 
accommodate new residents. 
Because there have been major differences in the 
urban planing of the different copycat cities, the real 
estate sales differentiated respectively. For example 
the AS&P’s Weimar village (Anting, German) had 
a different design strategy for the development of 
the urban environment from Atkins’ Thames Town 
(Songjian, English).  Because the second had a 
master plan oriented more towards the Chinese 
tradition in setting up an urban environment, the 
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residential units have been easier to sell off. But, 
eventually, all these cities turned out to be only 
half occupied or be used as holiday homes, as the 
investors have been targeting only at the upper 
middle class for potential buyers, of whom the majority 
have correspondingly bought their property only as 
speculation with the hope of rising property value. 
(Pedersen, 2011)
Despite the failure to create adequate housing 
conditions, these cities still represent the economic 
power of the country and the willingness of the 
government to initiate the development of new 
housing districts as a respond to the growing density 
in the central urban areas. They are interpreted by 
many as signs of prosperity and progress, still a lot 
of criticism by both Western and Chines architects 
and observers has aroused. These cities are in-
fact usually automatically rejected as “kitsch”, “fake”, 
“temporary”, or “unimaginative and cliché”. (Bosker, 2013, 
p.3) The major part of the urban planning principles – 
as well as architectural design, landscaping and the 
promotional materials created for these cities – have 
been aiming to draw a plausible image of the West 
applied on local territory.  An image, which on one 

side is getting close to the principles of the theme 
parks, creating an atmosphere of entertainment and 
commerce and simultaneously being a permanent 
home for thousands of people and a ground for their 
daily life. Because the replication program is not 
aiming to only recreate the surface appearance of the 
Western cities, but also the atmosphere and the spirit 
they usually carry, the whole life in the cities is turned 
into a Western style: signs, shops, food, restaurants 
and names of the streets, festivals and holidays 
complete the whole image. What is often dismissed 
by the critics of these “simulacra-spaces”, as Bosker 
calls them, is the extent to which the residents are 
immersed in alien lifestyles and values, which are 
shaping their behavior. The fact that these cities are 
not fully and firmly rejected by the community, can be 
explained with a long Chinese tradition in replication, 
which unlike the Western understanding, is valued 
as sign of cultural and technological triumph. That is 
why these replicas are representing the achievements 
and dreams of their creators and are original in their 
essence, because “the impulse to re-create the past and 
duplicate the alien isdeeply Chinese.” (Bosker, 2013, p.14)

           Fake Venice In Dalian, China



THE VENETIAN VS. VENICE

Chinese do have produced a good amount of 
“duplitecture” as Bosker calls it and there is some 
affinity to it, but if one does want a fake European 
landmark, it could be found not only in China. 
(Bosker,2013) Copies of some touristic attractions 
already sustain part of the US economy, too and 
decorate Las Vegas. While Las Vegas is the 
“Mecca” of entertainment, copycats don’t really 
aim at deceiving about themselves as being the 
real once, their aim is to create effects, which bring 
entertainment and the immersing in a new exiting 
reality.

Because there is a degree of admiration in a copy 
towards the original, the physical resemblance is 
often desired in order to create the illusion of the real 
experience as part of the attraction. The investor 
of the Venetian Resort Hotel Casino declared an 
intention to build not just a representation of Venice, 
not a faux Venice, but a real one. Yet when a “real” 
Venice in Las Vegas has been build one inevitably 

stumbles on the question what is, to what degree 
could an architecture be declared “real”, while a good 
amount of factors and traits don’t match with the 
original?

Venice has a centenary history, throughout which 
the city has developed and become what it is today, 
namely a whole entity with all the facets that sustain 
it. A copy of some of the landmarks, preferred by the 
majority of the touristic crowd in Venice and build in 
Las Vegas no matter how truthfully designed is in 
deed just a representation and moreover, even not of 
a whole city, but a part of it in the realm of another city.
Even the most distinctive part of the Italian city – 
the Grand Canal, although present, is still more an 
abstract representation of what the real one offers 
– a real tour on water between the walls of the city, 
accompanied with a marvellous “scent”, which even 
the investor of the Venetian Sheldon Adelson admits 
not to be able to steal from its inspiration: 

““You didn’t get the smell right,” I said to Sheldon Adelson.
“Can’t do everything,” he said.“ (O‘Rourke, 2000) 

           The Venetian Resort in Las Vegas, USA



And a tour in the Venetian is nothing more than a 
small tour back and forth inside and on the second 
floor of the resort, accompanied by actors, playing the 
role of the gondoliers, so that tourists immerse in a 
rather real spectacle, with a fake background, than a 
real Venice. Yet, its physical existence makes it real 
as a place of its own. A place, which is offering this 
kind of experience. It is designed to be resemblant in 
a degree that would be satisfying for the tourists to 
pay for it and to take home an illusion feeling of what 
the real city could be.

The Venetian is not even fake Venice, because it 
consist only of pieces from the city – the Grand Canal 
with the Rialto bridge, some buildings, the Campanile 
and the Libreria Sansoviana, and therefore is more of 
a scenography, which is a lot of Las Vegas, too. It is a 
minimalistic version of Venice, that you can not take 
home as a magnet, but can experience, just like the 
copy of New York or Paris.

These representations of different cities may first 
appear as fake and when seen in their relation to 
the original they actually are fake, because are not 

the real ones themselves, but what happens to 
copies like the Venetian is, that they have a degree 
of genuineness, because of their own purpose in the 
conditions in which they a set up.
They are copies, made to be genuine as such, in 
order to gather tourists and accumulate profit and 
that is part of the culture, which Las Vegas sustains, 
generates and lives on.

           A Satellite Shot Of The Venetian



FORT IRWIN

Fake cities appear today as touristic attraction mostly, 
but they also find use in military trainings, where 
urban conditions are simulated in order to provide 
an authentic milieu for the soldiers. Such cities have 
a long history in the US military planning. In 1943 
copies of typical German and Japan buildings have 
been build in Dugway (Utah) to test the efficiency of 
bombing over the build environment, how it penetrates 
the buildings, what is the intensity of the fire and what 
kind of explosions should the army use.
In 1993 a realization have come amongst the 
armed forces, national security experts, and military 
contractors, that future wars would not occupy the 
fields and forests any more, but would take place 
mostly in the urban environment, as cities are 
constantly growing. In a response to this awareness 
the U.S. army base Fort Irwin hosted its first urban 
warfare, or MOUT (Military Operations on Urbanized 
Terrain) exercise. From that point on mock villages 
started to appear in the Mojave desert, where the 
base is situated. It is interesting how these villages 

developed with time – at first they have been made 
up of just sheds, which have been later replaced 
with shipping containers. These then have been 
respectively refined with typical features of the 
represented cities like stone siding, mosque domes 
and, in some cases, even with internal staircases and 
furniture, too, in order to create a higher degree of 
resemblance in the architectural environment.
Today these villages are not build as their ancestors 
in WWII to test the various possibilities of architectural 
destruction, but are assigned the mission to help 
troops train for a better navigation in an urban 
environment, not only physical, but also socio-cultural. 
Therefore a necessary part of the trainings are also 
the actors, representing the cultural milieu of the 
cities. 
In 2007 at Fort Irwin a part of Baghdad appeared 
first as representation of Iraq village called Medina 
Wasl. The fake city consisted initially of just thirteen 
buildings, but has since grown to more than two 
hundred structures. The main street of the city is filled 
with actors of Middle Eastern origin, pretending to sell 
plastic bread or meat to the tourists, which become 
also part of the city twice a month, too. So besides 

            Medina Wasl At Fort Irwin, Mojave desert, USA  



its purpose to create the needed conditions for the 
military trainings, the Medina Wasl is also rendered a 
touristic attraction and a theatrical scene. Tourist are 
being encouraged to make as much photo or video 
shooting of the performed trainings as possible and to 
share it on the social networks, while a special crew 
is filming the whole training for later combat analysis, 
too. (Manaugh, Twilley, 2013)
Because it was created for the soldiers to immerse 
in the typical Middle East atmosphere, the footprint 
of the village was taken from real satellite images of 
Baghdad, so that streets are accurately scaled.
Developing further, parts of the fake city has been 
replaced with real buildings in order to have an 
authentic ground for developing a technology, which 
would be able to prevent roadside bombs. Although 
everything should have been build according to the 
real section of Baghdad, from the scale and the 
building style to the construction materials, the new 
buildings had to be additionally reinforced, because of 
the high seismic activity in the Mojave desert. (Calder, 
2008) 
Of course a full degree of similarity is not really 
necessary, because it is a simulation of the real 

conditions and everyone is aware of that. The purpose 
of the city is to give basic knowledge for certain 
situations and possible outcomes and to prepare 
the consciousness for something, which would be 
encountered for the first time. The city is partially a 
movie set, which depicts reality only from a certain 
point, that is necessary for the training needs. 
Aspects, which are not relevant to these can be 
therefore left aside.
On the other hand it is also not really possible to 
build a real one to one copy of architecture, which is 
intertwined on many levels with the life of a real city 
and therefore integrating it in itself. Even if a building 
would be ripped off its ground and planted in different 
surrounding it will not function the same way any more 
and will even change accordingly.
The build copy is nevertheless resemblant enough for 
the soldiers to immerse in the scenario of the training, 
while recorded on camera.
Adding this element, the fake village becomes not only 
a training ground and a touristic attraction, but also a 
movie set, where real soldiers and fake architecture 
mix into fictional scenarios for the possible outcomes 
of military actions.actions.

            A Satellite Shot of Medina Wasl, Mojave desert, USA  
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[PARA]FICTIONS

Fiction has always been part of Architecture. Before a 
building rises from the ground it has been first concei-
ved in the realm of the imagination, of the all possible 
and desirable. Before it gets physically real, it is born 
as fiction in the mind of the architect. A concept is fic-
tion with a different degree of connection to the reality 
– the further it stands, the more fantastic it appears 
to be. Architecture itself is able to create a fictional 
environment around its presence, too. Usually people 
don’t pay much attention to it in the everyday life. It 
is the extraordinary event, like a murder of burglary, 
that make them notice its presence and that is the 
point where stories of all kind are born. Even our own 
memories of places and buildings are fictions of the 
past – the idea of the place, that we have connected 
to our own experience. That singular point of view 
often appears in movies, where a story is being told 
through the experience of one or few more main 
characters. And even if a movie is based on a real 
story or historical facts, it still isn’t fully able to leave 
the realm of the fiction. Because in order to recreate a 
story it is necessary to recreate the whole context and 
that means to build a faux context resembling the real 
one or to alter in a way, in which a point of view will be 
clearly shown to the audience. 

So when a movie is telling a fictional story, for the 
spectator it’s not so important in what degree the 
movie is connected to the truth, because he knows 
it’s phony and usually entertaining.  And in the case 
of recreating and representing a real story, it’s not 
of importance if the real places and people appear, 
but the story itself. Therefore in both cases movies, 

especially coming from the entertainment industry 
are probably the brightest example of how post-truth 
works trough the imagination. A fiction is neither true 
or false, but it could be inhabited by true or false ideas 
regarding reality.
The closer one gets to reality, the bigger the impact 
of a fiction created and especially when it starts 
intertwining with facts themselves. That is the point 
where fiction transforms in parafiction. Art historian 
Carrie Lambert-Beatty offers a definition of the term 
‘parafiction’: 

“Fiction or fictiveness has emerged as an important category in 
recent art. But, like a paramedic as opposed to a medical doctor, 
a parafiction is related to but not quite a member of the category 
of fiction as established in literary and dramatic art. It remains a bit 
outside. It does not perform its procedures in the hygienic clinics 
of literature, but has one foot in the field of the real. Unlike histo-
rical fiction’s fact-based but imagined worlds, in parafiction real 
and/or imaginary personages and stories intersect with the world 
as it is being lived. Post-simulacral, parafictional strategies are 
oriented less toward the disappearance of the real than toward the 
pragmatics of trust. Simply put, with various degrees of success, 
for various durations, and for various purposes, these fictions are 
experienced as fact. They achieve truth-status—for some of the 
people some of the time, as parafiction pioneer P. T. Barnum might 
have said.” (Lambert-Beatty, pp.54,56) 



PLAYTIME IN TAT IV ILLE

The production of the Movie “Playtime” has begun in 
1964 with the construction of the set, which consisted 
of whole buildings in modernist style. Later the fake 
village became known as “Tativille” after the name of 
the producer Jaques Tati. Through his movie, Tati has 
offered a critique on modernism and its downsides for 
the contemporary architecture. Because he paid much 
attention to detail, he needed to build the whole set, 
in order to emphasise on the points being critisised – 
steel, glass and concrete, the “holy trinity” of modern 
architecture, appear in almost every scene. (Chu, 
2014) The colour palette used by Tati is also carefully 
picked – he has removed almost every colour from the 
screen – buildings, furniture and even clothes are in a 
variation on black, white, grey and dark blue and only 
separate glimpses of green and red appear from time 
to time. The whole materiality and tonality of the city, 
presented as the modern Paris, is pointing towards 
the cold, emotionless atmosphere of the newborn 
architecture. Its orthogonal and repetitive language in 
the overall shape, color and materials – all speak for 

the lack of character and spirit of modern architecture. 
The design of the mock-up buildings was actually 
inspired by the ESSO tower, an implementation of 
modernism, built in 1963 in La Défense, a business 
district in Paris.
The whole set was so well thought out, that it had 
not only the buildings, but also roads and electrical 
systems, as well as a full functioning elevator in one of 
the buildings. (Rivera, 2014)
Because a movie shows a situation in a very specific 
point of view, it is of importance for the director to be 
able to represent that clearly on the screen. For that 
purpose Tati also used long shots for a panoramic 
view of the architecture, for it to become the center of 
attention. Additionally some of the office blocks shown 
in the background during the movie have been set 
on wheels and tracks to be easily moved around and 
match the desired viewpoint.
Playtime eventually drove Tati to bankrupcy, because 
of its massive and expensive set, which was not 
even preserved, but demolished after the movie was 
shot. Nevertheless the fake city has fulfilled its task 
to conduct the vision of Tati to the public and has 
become the “star” in the movie. 

            Playtime, Scene Excerpt



CARSON C ITY

Usually a movie set is not necessary build as whole 
building as the case in “Playtime”. While serving as 
a background, buildings has often been constructed 
only as facades to make the impression of spatiality. 
As computer technologies developed, this is not nee-
ded today either, because the context can be added 
digitally to the scene, being shot. But the kind of 
scenography still appears if not as a movie set, then 
with similar function of creating a fictional or even fake 
context for other purposes..

These are the so called “Potemkin Villages”, build to 
render fake urban environment look real. The story 
of the “Potemkin Villages”, although not validated 
today, can be traced back to Field Marshall Grigory 
Potemkin, who in 1787 ordered the construction of 
a fake portable village along the Dnieper river – the 
route that Empress Catherine II should have gone on 
her journey to Crimea. The desire of Potemkin must 
have been, as the story tells, to impress the Empress 
with the progress he has made since his governance 

in the region.(Dmitriev)
As in movies, scenography can trick the viewer, when 
the viewpoint is restricted. This theatrical approach 
is used today also to create a fake environment for 
testing cars. On the streets of Carson city, Sweden, 
one gets the feeling of walking between houses from 
a western movie. The city has came into being with 
the only purpose to simulate an urban environment 
for the testing of active safety systems. It was build by 
Autoliv, a Swedish supplier of safety car components 
and it was named after the Nevada’s state capital – a 
city nearly abandoned after the gold rush. (Schrantz)

In both, movies and testing areas like Carson city, 
the fiction behind architecture is being realized. The 
fakery is obvious either by the fact that one knows 
that he is involved in a fictional story, where ever-
ything is carefully set for the purpose of that story or 
by being able to explore himself alone all side of the 
environment he is in. In this cases a fake architecture 
is desirable and needed, because it is the easiest 
approachable way of creating a fiction.

          Carson City, Sweden



NIKESPLATZ

Fiction is faked reality, but it is fake in order to show 
a different angle of the world, a very specific one. It 
can’t be categorised as true or false and the public is 
always aware of that. 
Vice versa – parafictions are stories presented very 
convincingly as reality. Because the fiction is so close 
to the real and uses elements from reality, it is hard to 
recognise the trickery behind.
In 2003 Eva and Franco mattes set up a fake Nike 
advertisement campaign using a website and a 
huge hi-tech container installed in a public square in 
Vienna. They spread the news that the Karlsplatz will 
be renamed to Nikesplatz and a huge monument with 
the Nike -logo will be build there. That provoked the 
reactions of Vienna’s citizens, city officials and the 
Nike group, which started a legal action. (Lambert-
Beatty, 2009)  The artists although won the battle 
against the giant and gave an example of how post-
truth can not only bully its public, but also be used as 
catalyst for questioning the status quo of a situation.

THE GAZA CANAL

In his 9-minute work Tamir Zadok, a Palestinian artist 
tells a fictional story in which the Israel-Palestinan 
conflict seems easily solved by just digging a canal, 
which separates Gaza from the land. The process is 
reinforced by a natural phenomenon – an earthquake, 
that shifts the island even more into the sea. Although 
the language of the movie is satirical and tries to 
reveal the process of truth-making on the political 
level, it has been considered as reality by many and 
the reactions and interpretations followed, has created 
an extension of the film itself into the reality. The artist 
alone explains his work as following:
“The film was made as part of a solo show in 2010. 
The film deals with selling an absurd idea, making 
absurd about the absurdity we live in. True, it has 
cynical elements, I prefer satirical. My motivation for 
making the film was to think about the concept of 
magic solutions as an empty concept, about trying to 
sell us ideas, and even more, not to ask any ethical 
question...by creating an aesthetic experience.” 
(Zadok, 2015)

           Fake Nikesplatz In Vienna, Austria



           Fake Gaza Canal byTamir Zadok
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CONCLUSION

On the background of the cultural and socio-techno-
logical development in the Western world, post-truth 
appears on first sight as a disaster. By closer look, 
it is more of a blessing and a sign, that truth matters 
anyway. The question is to whom and in what degree.
Simultaneously the ancient question still remains 
open: what is truth?

The same counts for architecture. Found itself in 
the mid of a rapidly changing world, it’s constantly 
trying to keep pace with it. While confronted with the 
conditions of a post-truth world, architecture seems to 
respond to them differently as other disciplines.
In a post-truth war, the weapon is a mixture of lie and 
truth and that weapon architecture effectively uses to 
achieve its own goals, too.

Another question arises then – how does this alters 
it? Is a fake architecture equal to the original? What is 
that makes architecture real and what makes it true? 
While being on the crossroad of fiction and reality, 
architecture is capable to escape the strict categories 
of true and false. Because, just like fiction, it does not 
need justification. It’s purpose can vary with the flow 
of interests, which accompany it. That means also to 
be often faked and manipulated. But to fake a whole 
concept is not a small deal. Because architecture exist 
on many levels it can be faked respectively in various 
ways. It could be manipulated while only an image, 
which does not have that much impact on it, but on 
the different interests involved in such manipulation. It 
could also be used as a tool to bully or to entertain in 
a form of bold copycats. But copies are fictional, just 

as architecture itself. So where is the border between 
the two then? What makes the difference?
And does it matter to find one? Do we need copies or 
originals? And still, even when copied and mani-
pulated, architecture preserves a certain degree of 
genuineness, because it appears by an act of new 
creativity. 
Usually copies, fakes and manipulations are consi-
dered as anti-truth and are being undervalued in the 
West. 
In their article „What kinds of copies?“ Urtzi Grau and 
Cristina Goberna take a deeper look in that problem:
„As with any other creative discipline, architecture 
submits to a regime of originality. Operations having 
in common the recourse to already produced forms, 
such as appropriation, détournement , objet-trouvé , 
mash-up, parafiction - well- known critical tools in a 
wide range of artistic production - still remain unabsor-
bed and even taboo. While imitation and reproduction 
are the obvious roots of the last 20, if not the last 600, 
years of excess architectural shapes, the field of ar-
chitecture has resisted openly embracing copies, and 
in so doing has hindered its own potential... Architects 
despise copies, and in so doing refuse to recognize 
them, by extension, regulate them.“ (Grau, Goberna, 
pp.139,142)

So confronted with  post-truth architecture stops on a 
crossroad of its own history and future. Maybe this is 
a stop needed after the big rush of modernism.  A stop 
to re-evaluate itself, its truths and its methods.
Beyond the post -  the way goes further, therefore - 
„Architects, copy!” (Grau, Goberna, p.142)
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