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Fig. 01_Post Instagram_self made collage
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 FOREWORD

What does Post Instagram mean? What kind of state 
and condition does it describe? What represents Post- 
in this word? What characterizes and defines the term 
Instagram, in this text? 
The prefix post- usually describes something after, 
subsequent to, it is used to indicate something later. 
For example, if we take Post-Modernism, although it 
represents the era following the Modernism, the prefix 
post- here represents a certain style of architecture, 
philosophy and art, postmodernist style.Furthermore, it 
also expresses the departure and separation from the 
Modernism in a sense of critical stance to former, cri-
tique of the one that precedes, in other words, to over-
come the blunt and boring beliefs of the Modernism.
When we talk about the prefix post- in the word Post 
Instagram in this book, it should not be understood in a 
same sense as a postmodernism, but as a continuation 
of a social media phenomenon, it is at the same time 
the former, but also beyond it, it basically represents 
the ongoing cultural shifts and metamorphosis. 
The Post Instagram term does not mean the end of so-
cial media as we know it, but rather its metamorphosis 
into new structural realm, it is a mutation rather than a 
evolving separating critique. To be more specific it de-
scribes a condition of social media that through its fast 
development and unprecedented rise, slowly but stea-
dily began to influence our lives and activities far more, 
and to such a great extent, it creeped into every aspect 
of daily life. At the begging the social media platforms 
where part of the Internet, nowadays it seems like the 
latter is becoming a part of the former. 
With the appearance of social media, a image based 
platform for socializing was created, but with the outra-

geous networks rise, a contemporary state was crea-
ted, where these platforms began to influence our lives 
and behaviour, they are breaking the barriers of screen 
and occupying the physical realm. We don’t control so-
cial media anymore, they control us. In other words, the 
social media even though invented by humans (pre-
sented themselves as serving humans), they gradually 
inverted this and began reshaping us and  still keep 
reshaping while expanding themselves. We concentra-
te more on online identities and online image of us, we 
began to live the life of social media world.
Moreover when contemporary society started using so-
cial media, for more than just socializing and sharing 
images, the Post Instagram phenomenon came to be 
(a phenomenon that does not refer just to Instagram, 
but to social media aspect overall). From that point on 
and forward, the platforms where not seen as a no-
velty anymore, we gradually began to use them as a 
necessary extension of ours, it became a necessity of 
modern society and online community, they evolved to 
a main source of information exchange, in other words 
they became Internet, ever-present, all-surrounding, 
all-powerful.
When we began to change our every day activities, to 
reconstruct them, and transferring them into the world 
of social media, we began to reside in them, and they 
began to shape and conduct the society, physical reali-
ty and the physical space of architecture as well.
Ultimately they became extension of ourselves, exten-
sion of architecture, where we architects use them as 
a tool in the field of architecture. It is not just a platform 
for socializing and sharing images anymore, it is an im-
portant part of architectural environment.



8
Fig. 02_Visual Map of Hyperconnection on the Internet
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This book is a research of architecture and architectural 
image in the current state of digital and hyperconnec-
ted social network oriented society,  meaning that the 
following research will exclusively be tracing the state 
of the architectural image on the social media platforms 
in the correlation with them and their structure. The on-
line world of these platforms is primarily conveyed via 
images, and the focus of the research will be on how 
important the image-production, or to be more specific 
the image is for our experience of architecture. 

In this digital era that is defined by social networks, we 
will try to dissected the effect that those channels are 
having on architectural image and the way it is consu-
med, but more important how the image is used and 
perceived.  Furthermore the power of the internet has 
never been at the higher level, it has been widely adop-
ted by the society. Which means the online connection 
is without a doubt more potent than ever, and never 
before have more people been dependent on and em-
bedded into the web (Steyrel, 2013). The world has 
become an enormous hyperconnected online society 
through social media platforms (Fig. 02). The online 
world of Internet has become by far the most potent 
distributor of architectural images, which means that 
we will continue to experience architecture far more 
often through the web platforms.

With the rise of social media, a phenomenon was cre-
ated, or in other words a concept of Post Instagram, a 
definition that originated from the research carried out 
in this book, this idiom refers to a contemporary condi-
tion of the Internet society and social media. Represen-

 INTRODUCTION

ting a condition where the images and their immense 
circulation play main role, the tremendous obsession 
with them. It describes a new approach to image, vi-
sually based communication, where the images, texts 
and even our thoughts are reconstructed in order to fit 
into this new structure of Post Instagram system. This 
phenomenon in this book, goes beyond the understan-
ding and differs itself from the concept of postmoderni-
ty for example. To be more specific, this term could pro-
bably connect and relate more to the post-punk, where 
the punk culture continued to develop itself in the ways 
that were at the same time, parallel, both punk and not. 
This phenomenon describes a cultural shifts and evol-
vements in this global digital network of communicati-
on, it doesn´t mean end, but rather its transformation 
(Cramer, 2013).

Tracing back, we can see that throughout the history 
the field of architecture itself has always been a pro-
fession that resides in the range of visual and graphical 
sphere, and in addition to that it has always been repre-
sented with drawings, photographs, illustrations and 
renderings to name but a few. The former point high-
lights the strong relation between images and archi-
tecture, and shows their intimate connection that they 
have shared forever. We can see that  ´´architecture 
has always been thought in terms of, and communica-
ted by means of, pictures´´ (http://www.transfer-arch.
com/built-images/). 
For instance, during the first one hundred years of the 
history of photography, the architecture was one of its 
main suppliers of the work material for the art of pho-
tography, because the exposure was long that the buil-
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According to the Manuel Castells, a Spanish socio-
logist, images have become predominant vehicles in 
the circulation of knowledge and key to the shaping of 
power relations in contemporary net work societies (as 
cited in Cardoso P., Zerené H., 2014). This means that 
the obsession of the modern society with the images 
combined with the importance of visuality and visual 
content on social networks is and will be the base and 
foundation of this research. 

Furthermore this book will predominantly be focusing 
on correlation between the architecture and the social 
media platforms, in other words how the architecture 
is presented to online users. Taking into consideration 
that the architecture will be experienced through soci-
al media presumably far more often than on site or in 
person, this research concentrates on the architectural 
image on those platforms. Consequently this means 
that perceiving and learning about architecture through 
social media will become default everyday routine, as 
a result of interactive computer networks exponential 
growth. The social media are digital platforms  forms 
and channels of communication were created, compre-
hension, shaping life and being shaped by life at the 
same time (Castells, 2010).

Ultimately the focal point of this book will be exploration 
of the influence, flux, perception, deception that images 
produce on the Internet throughout the filter of social 
media, specifically Instagram. Furthermore it will also 
focus on how the todays architects use social media, 
and how did the architecture itself got incorporated in 
social media platforms. The Instagram will be the main 
platform analyzed, nevertheless, the other platforms 
such as: Facebook, Tumblr, etc will be also used as 
references and examples. As a matter of fact it will refer 
to the visual part of social media platforms in general.
 
The issues and questions regarding this matter, along 
with the counteraction of this metamorphosed relation, 
will be thoroughly assessed and carefully dissected in 
the continuation of this book and divided into specific 
parts and point of views. 
The point of views in the following research are all over-
lapping with each other and are all focusing around the 
images of architecture and their correlation with social 
media. 
An attempt at an answer will be presented, on how the 
evolution of the social media platforms (and also the 
digital structure of social networks) will influence the 
scope of activities for architects and architecture, and 
what will be their future of the architectural image?

dings were the only practicable subject fo photography 
(Vassallo, 2016). But nowadays the image has become 
the supplier of work material that allows architecture to 
project itself to the future through its design, in other 
words taking pictures, photographs and all kind of vi-
sual content has become an integral part of the making 
of architecture.

On the other hand the social media, in a the same  
manner as architecture, is orbiting its existence around 
the figure of visual scenery, more than that, this factor 
is one of the main aspects for the vast presence of so-
cial media in todays society, not to mention that the so-
cial network platforms have taken over the internet with 
quite a storm and with the arrival of this phenomenon, 
perhaps most important transformation occurred in so-
cial, cultural, and economic life since the year of 2000 
(Colomina, Wigley, 2016).  This overlapping connection 
between two dimension, those of architecture and so-
cial media created a realm where architectural images 
have a overwhelming influence, and they transition and 
flux online, they are in a constant motion, surpassing 
the outer line of physical space. Besides this unin-
terrupted connection, seamless, that exists between 
image and architecture is a unique territory and this 
is simultaneously the object of maximum interest and 
work material for architecture (Vassallo, 2016). 

Over and above all of mentioned the human obsessi-
on with the images is and always will be immense, as 
the English language-idiom says it ´´A picture is worth 
more than thousand words´´. For instance this contem-
porary state of mind seems to be predicted by Guy De-
bord in his book Society of Spectacle (1960), where he 
developed and presented the concept of the Spectacle. 
According to Debord this contemporary condition came 
to existence in the late 1920s.  Debord also argues that 
the spectacle is an inverted image of society, the mass 
media illustrates the spectacle, it is "its most glaring 
superficial manifestation." (Debord, 1994), meaning 
that in the society of spectacle the commodities rule 
the workers and the consumers, instead of being ruled 
by them. This perfectly describes the current state of 
social media in modern society, where the object be-
gins to rule the producer, an iversion has been created. 
Furthermore Debord debates that´´this spectacle has 
appeared at once as society itself, as a part of society 
and as a means of unification. As a part of society, it is 
that sector where all attention, all consciousness, con-
verges. [...] The spectacle is not a collection of images; 
rather, it is a social relationship between people that is 
mediated by images´´ (Debord, 1994). 
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- CONTEMPORARY STATUS OF D IG ITAL -

In the first chapter the object of discussion will be the 
contemporary state of the architectural image in digital 
age and the condition of images throughout the filters 
of social media platform. It will research about the tran-
sition of communication to image based communica-
tion, in so far as to explore how does this new visual 
dialogue condition corresponds with the architectural 
knowledge that fits perfectly into the structure of the 
social media, that has always been heavily based on 
images and is therefore particularly suitable for this 
form of communication. 
It will deal with the status of digital images in the era of 
social networks and with how the emergence of social 
media has changed the essence and anatomy of the 
images. And delve into how architectural criticism has 
is presented on the social media platforms.
The conversion of images, them being transformed 
to codes, their circulation in digital visual culture, vast 
number of images fluxing online, a lot of copies made 
along the way, images of low resolution and high exch-
ange rate. 
The images are becoming vastly popular, as a result of 
easy access to them, they are decentralized and de-
contextualized from original framework. Furthermore 
they can be easily shared, copied, seen and edited by 
anyone in any form or shape. 

-  INFLUENCE OF DECEPTIVE IMAGES -

 Following the general investigation of digital 
images in and their current consumption, where the fo-
cus of discussion was on the condition of images them-
selves, this part of the book will target its attention to 
the influence of these circulating and shared images, 
researching the power and capability of the images. 
In this digital culture, however, the images started to 
be perceived as its own discipline, or in other words 
the architecture and the architects of today seem to 
be preoccupied with its visual impactm, concentrating 
more on the visualization of the building’s appearance; 
an architecture moving ineluctably towards the mere 
production of enticing images, foregrounding its vi-
sual aestheticization, which means that the architects 
of today tend to predominantly engage themselves in 
image production (http://www.transfer-arch.com/built-
images/). 
Impact of post-produced images on the architecture in 
the digital age was enormous, although the deception 
and editing of images is not a recent concept, but the 
uncomplicated access to the vast number of images 

shared online, allowed the editing of the architectural 
images, along with the creation of new after affected 
reality. But this circumstance was also multiplied by 
the proliferation of image editing softwares and tools. 
Furthermore, the introduction of digital images and its 
inevitable integration  into the social media territory, fi-
nally allowed the images to fulfil its promise to be omni-
potent, all around us everywhere, infinitely reproduced, 
post-produced, and totally  emancipated from its phy-
sical manifestation (Vassallo, 2016). In this section it 
will be discussed about, how much do these post-pro-
duced, unrealistic images of architecture, or as we call 
them today renderings, influence our perception in this 
age of information overload and short attention span. 
Also the vast use and obsession (with the image of ar-
chitecture completely detached from reality)
by architects and architectural companies will be ex-
amined.

-  D IG ITAL  ARCHIVES -

 Afterwards the focus on the present-day sta-
te of the architectural image on the internet and social 
media, and its influence and capability, this next chap-
ter will focus on the social media platforms as a tool 
or a new sphere for archiving, collecting and storing 
all the useful information, data, projects, drawings, etc. 
The storage and archiving of the images has always 
been a crucial part in the profession of the architects, 
this method of architects collecting and storing has 
been changed in  this internet and digital era. In additi-
on to internet itself, these social media platforms, virtu-
al networks, became a powerful tool nowadays, they 
changed the way we consume and generate opinion on 
architecture. 
Instagram, Twitter, Facebook, Tumblr, to name but a 
few, have become an extent of architects, professors, 
students and in general of architecture. These menti-
oned platforms, have become virtual library of every 
single person, where they store images and designs, 
that they relate themselves to, curate them, use them 
for analysis, comparison, make the collection of certain 
architectural style. With this change of archiving user 
becomes the creator of the content, by selecting what 
to store, whom and what to follow. 
Every person that is connected to the online world, with 
an access or an account, ultimately becomes the part 
of this archiving process.
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With the power of Internet exponentially growing and 
being more potent than ever, we have to take into con-
sideration that today there are more people connected 
than ever. The Internet is not just an online world in 
digital sphere, it strives to go offline, expanding into 
physical world, influencing the physical realm. This 
phenomenon (the Internet inhabiting both dimensions,  
online and offline world) created two states of reac-
tions, Instagrammability and Promotability which 
are interconnected and they are overlapping in most of 
the points, they are tightly associated with each other. 
These last two parts of research concentrate on the 
social network Instagram and its influence on the way 
how the architectural image is used, perceived and 
presented in the field of architecture and how is it used 
by the architects.

-  INSTAGRAMMABIL ITY -

The first reaction to the Internet age, deals with and 
describes the condition of design in field of architec-
ture influenced by the social network platform, pre-
dominantly Instagram. In this day and age or in the 
contemporary iteration of our digital age, Instagram is 
the peak in the social media sphere, having around 1 
billion monthly users, and in addition to this, of lately it 
is being used by architects to a greater extent, it has 
become increasingly influential among the architecture 
and design community. This is the area of research 
where we concentrate on the term of Instagrammability 
and Instagrammable architecture. What does it mean, 
and what kind of architecture does it describe? 

This is the phenomenon where the Internet goes offline 
into the physical world, into the physical realm of archi-
tecture, and where these image-sharing applications 
affect architecture and design. This new ´´movement´´ 
in architecture, instagrammable, could be interpreted 
as being photogenic, in other words the photography 
or image of architecture that is worth posting on social 
media, especially the Instagram. Which is consequent-
ly pushing the architecture to be colorful and irresistible 
to the eye of the beholder. 

Consequently this means, that nowadays every archi-
tectural project tends to design a ́ ´snap-worthy´´ space 
inside itself or at least make one part of the construc-
ted dwelling instagrammable, in other words creating 
instagrammable moments is now part of architecture. 
The architectural images and architecture on social 
networks appears to be made for the lenses of the ca-
mera, dressed and bathed with the ambience of the In-

stagram.  The architectural spaces are enveloped and 
wrapped with the social media image filters. Ultimately 
all this affects the subject and aesthetics of the archi-
tectural images being shared and uploaded online. 

-  PROMOTABIL ITY -

The second form of reaction, deals with the method of 
how images are used on Instagram for purpose of mar-
keting and promotability. The promotion of architecture 
and its brand has always been present, but the explo-
sion of the social media platforms allowed the archi-
tects and their companies to promote and to show their 
everyday work to such an extent, where their social 
accounts are updated with new content, not just daily, 
but hourly, thus informing their users and subscribers, 
also at the same time obtaining the new one. Marshall 
McLuhan, famous Canadian philosopher and media 
theorist, stated in his 1953 Commonweal assertion that 
´´ads represent the main channel of intellectual and ar-
tistic effort in the modern world´´; furthermore he also 
added in the 1976 on the pages of Advertising Age that 
the ́ ´advertising is the greatest art form of the twentieth 
century´´. (as cited in Uricchio, 2014). 

Having said this, the so called, self-promotion, that ar-
chitects on the social networks use is not necessarily 
about selling their product, but about the use of the-
se platforms, from the architects, in order to channel 
themselves as being the most relevant, they have suc-
cessfully utilized nearly every aspect of Instagram to 
provide a ´´behind-the-scene´´ insight, into the life of 
architect. The attention has been shifted to social plat-
forms, in such a form, where the reception on them is 
the main concern nowadays The architectural images 
shown on their Instagram account, are precomposed in 
such a way where the image communicates on many 
different levels. The architects, especially star-archi-
tects, are treating these networks as an extension for 
their marketing strategy. And in this part the focal point 
will be the relationship between architects and the so-
cial media platforms, from the marketing point of view, 
concentrating specifically on how the images are used 
for self promotion purposes.
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Fig. 03_ Society of the spectacle _Guy Debord
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Fig. 04_ Contemporary image status_self made collage 
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Fig. 05_ The First Instagram Photo Ever_ Kevin Systrom Instagram 
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CONSUMPTION
OF POSTPRODUCED 

IMAGES

The form and status of image has always been chan-
ging throughout the history, with the time passing by, 
with every invention and revolutionary creation. In this 
day and age, everything is converted to a code, down-
sized to data, converted into another form or represen-
tation, as a result of being uploaded online, becoming a 
part of bigger code. But probably the biggest leap of ch-
ange to social, cultural, economic sphere happened in 
the middle of 20th century, with the shift from analogue 
to digital. We are talking about the Digital Revolution, 
also known as Third Industrial Revolution. 
With the proliferation of digital computation, transfor-
mation of everything we knew began, everything beca-
me connected in Information Age (https://en.wikipedia.
org/wiki/Digital_Revolution). 
With the changes happening on the global scale, the 
scene of architecture was altered too.  Today more 
than 4 billion people around the world are connected, 
this means more than 50% of today population is online 
and using internet, the internet became an integral part 
of the everyday social, cultural and economic fabric of 
the world population. Furthermore  around 3.2 billion 
people are social media users, meaning that 80% of 
people online use these kind of platforms.(source: ht-
tps://wearesocial.com/blog/2018/01/global-digital-re-
port-2018). 
With the outbreak of digital media and contemporary 
consumption culture, the society became a society of 
spectator  according to the Guy Debord, but with the 
proliferation of social media, the society of today has 
become more than a spectator, it has eclipsed the con-
dition of being just a spectator. The modern society, 
with the availability digital technology and accessible 

social media platforms ultimately became the consu-
mer and producer of the images in addition to being a 
spectator. Because of the social media outbreak and 
wide acceptance around the globe within digital com-
munity, the images have genuinely succeeded human 
interaction, they have taken central stage in contem-
porary society.

This accelerated trajectory of the Internet, but more 
important social media, changed the output and input 
of information. Nowadays the term, social media, is 
a term that is known and mentioned in every sphere 
of society, it has become quite common thing to be 
engaged in online social world. The breaking point 
happened in 2004, when Mark Zuckerberg founded 
Facebook and set the bar for all other social media net-
works. Although it was not as complex as social media 
networks are today, it was developed as image-based 
application, where the students would grade the other 
students, based on their photographs, and ultimately 
this was the beginning of interconnection between 
images and social networks. The interaction on these 
social networks, is primarily visual, meaning that they 
are designed in such a way where people make profi-
les and upload photos and images of themselves and 
things they find important in their life. Much as these 
channels are made for interaction with wider groups of 
society, they are for the most part constructed through 
image-based communications. 
Also the outbreak of modern technologies, such as 
smartphones, which are already equipped with high 
definition cameras, transformed the production and 
upload of images, made it considerably straightforward 
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and far more accessible. As a consequence, the wide 
spread of this kind of networks, influenced the vast pro-
duced images fluxing online to such extent where they 
gained the upper hand over the written word or text. 
With the effortless and fast production and editing of 
images with the combination of the short attention span 
of the new generations, the consumption of images is 
accelerated, especially on social media, where the 
best method to capture attention in short amount of 
time is to focus on visual content more than on textual. 
Images speak louder than text, and can say more with 
less shown, they have massive capability, the overall 
communication between internet users has completely 
shifted to the images, creating image-based communi-
cation (memes).   
But what does the meme mean, and why is it so popu-
lar nowadays on the social media? We know that the 
proliferation of social media has quickly led to the wide 
spread of the memes and reaching more and more 
people. But how to describe them?
A meme is a concept or idea of a cultural symbol or 
social idea, that spreads through digital world from one 
person to another via the Internet in a shape of a capti-
oned image. Most of the memes intend  to be funny, to 

give a humorous or ironic opinion to a specific matter, 
but also they can have heavier and more philosophical 
content (Gil, 2018).
The memes form of communication has a huge popula-
rity on the social media, e.g. memes about architectural 
discourse is far more popular nowadays than traditio-
nal architectural theory and criticism (Fig 06.). 
And it is quite easy to understand why the online com-
munity chooses to expresses themselves through the 
memes in the modern age of consumerism, through 
these abstract images that are manipulated in various 
ways to express thoughts on certain matters or situ-
ations that are relatable to people across the globe. 
´´Memes often expound complex yet concise senti-
ments which, in a way, closely resemble the way that 
we communicate in real life´´ (Overstreet, 2018). 
Even architects have adopted this form of communica-
tion, they have gradually conformed to the mainstream 
way of discourse, in which they can share ideas and 
transform their thoughts on design into memes. Some 
of the more prominent ones are certainly Ryan Scavni-
cky and Adam Nathaniel Furman, to name but a few. 
Scavnicky on the one hand is running an Instagram 
account, where he explores how the architectural theo-

Fig. 06_ We live in a society_  Ryan Scavnicky Instagram page
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ry and critical discourse can be translated into memes 
(Fig. 06.). On the other hand Furman uses Facebook 
platform where he deals, among others, with the pro-
duction of memes as a dialogue tool that accurately 
reflects our contemporary consumption and perceived-
ness of architecture (Fig. 07. & 10.).
Scavnicky wrote about the architecture being transfor-
med into memes, in his essay Seizing the Memes of 
Architectural Production, where he said:

“Architects and designers should strive to create 
images which encapsulate the aesthetic outcome of a 
position, whether that position is fully known or not. Is 
the corner problem a meme? In this weird framework 

maybe it is. Maybe so are 9 square grids, Doric co-
lumns, shape, the single surface, clouds, or dolmens. 

Architecture’s discursive successes share some eerily 
similar qualities with what marks general success for 

contemporary memes.” (as cited Overstreet, 2018)

Since the online audience has an average attention 
span shorter than that of a goldfish, the images have 
become fundamental, meaning that the visual content 
is processed much faster than the written word, it also 

grabs the readers’ attention much better, and has the 
potential to travel much further (Ferrando, 2016). It 
seems that the contemporary ´´architecture criticism 
on social media has no choice but to be fast and effec-
tive´´ (Ferrando, 2016). 
That is why these communicative images are used as 
a tool for architectural criticism rather than written con-
tent, in a form of a side-by-side comparison (compari-
son of the architecture with the ordinary things), and 
are perfectly embedded in the flow of social media.  
e.g. Scavinsky on his Instagram page used this con-
cept of communication as a device for criticising, whe-
re he compared the new Foster and Partners, Mobility 
Pavilion (Fig.08) with a Fidget Spinner (Fig. 09) only 
with images. On the other side Furman takes a  similar 
approach to a critical discourse, with a ironical remark 
(Fig. 07. & 10.), in a sense that he compares the archi-
tecture of the past with contemporary design. With bold 
white captions he highlights the todays architectural 
approach with usually contradictory background of the 
famous architectural landmarks and architects. 

This shift to image based communication is probably 
the perfect point to highlight the contemporary socie-

Fig. 07_ Less is more_ Adam Nathaniel Furman Facebook



20

ty and trendy mass culture, that manifested itself with 
the expansion of the Internet, and they are characte-
rized with this simplification, that they can be created 
by anyone, have the potential to be infinitely used and 
reused with vast amount of variations, presented and 
disseminated as low-resolution images with small file 
sizes (Cramer, 2013),ultimately this is why there are 
perfectly incorporated into the world of fast circulating 
world wide web system.
First and foremost, the architecture has always been 
related and interconnected with images and visual re-
presentation, complementing each other, also both of 
them have gone through the adjustment with the appe-
arance of digital technology. If we reflect on what kind 
of adjustment architectural images have made in digi-
tal culture, the following quotation from Jesus Vassalo 
clarifies it:

´´If we speak about the relationships between pho-
tography and architecture, it is important to consider 
the question of technology implicit in the fact that we 

live in a digital era that generates images to the point 
where they may be read as texts, descriptions, mani-
festos, and even projects, without which we would be 

able to understand practically nothing. Photography 
and architecture […]  have evolved in parallel with 

available technology´´ (Vassalo, 2016)
Secondly, in addition to the former, the transition of the 
architecture and architectural image through the digi-
talization was not the only thing that changed, besides 
that the interconnected relationship between the archi-
tecture and image was ultimately affected.

´´The rapid development of computer and information 
technology has fundamentally changed the relations-

hip between image and architecture as well as their 
perception. In addition to the conventional types of 

mostly abstract images used until now in the design 
and planning phases […] a new type of image is now 
being used: a digitally created image that appears to 

be a photograph. In the context of architecture, this 
type of image has until now exclusively been associa-
ted with the image of built architecture. […] This leads 

to confusion and challenges the claim to reality of 
images that appear to be photographs.´´  (http://www.

philippschaerer.ch/e/w-bildbauten/description.html)

Thirdly, like we mentioned before, the images overall 

Fig. 08_ Foster and Partners, Mobility Pavilion, 2020
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Fig. 09_ Top Trend Flame Black & Red Fidget Spinner

are perfectly incorporated into the web system made 
of connections and shares, dominated with immedia-
teness of information, they became main source and 
distributor of information in this fast circulating society. 
Furthermore, the social media, which is predominantly 
based on visual content, made the modern communi-
cation transform into the shape and form of images, 
mostly residing and exchanging on the social networks. 
In this visual culture where the appearance is more re-
levant, and has become more important than the ae-
sthetic aspect, the digital images, are predominantly 
made for the fast consumption rather than for contem-
plation, and affecting the users of the social platforms. 
The spectator of images, and his perceivedness has 
changed.  The popularity and expansion of these so-
cial networks melted into the every aspect of daily life, 
made it possible to get news instantly, they became 
easy accessible with proliferation of smartphones, it 
essentially made architecture and image of architec-
ture a mass media. Nowadays the architecture itself is 
consumed far more through the image-based media, 
either social media networks or the internet overall, 
than in person or on construction site. 
Basically to understand the influence of social media 

on architecture and its image, how we perceive and 
consume them, it is essential to understand the nature 
of digital images and their circulation.
The fact is that the way we consume images and ar-
chitecture today is mostly through the internet and so-
cial media networks. Most of these images, especially 
architectural images, are consumed on the social net-
works, particularly Instagram, and there is a big fraction 
of architects and star architects converging to it and 
using it. The power and capability of these networks 
is ever-growing, and the following diagram (Fig. 11.) 
shows some of the information related to the importan-
ce and influence of the fastest growing, primarily image 
based application (Instagram), and shows why  the so-
cial platforms are becoming the leading environment 
for communication. This graphic description (Fig. 11.) 
examines and clarifies the potential and vast possi-
bilities of this, above all, image platform, and through 
immense number statistic shown it highlights why such 
a big amount images are uploaded on Instagram. It is 
important to understand the potential and how benefici-
al it is for the digital images, the architecture, the archi-
tectural images and their consumption and ultimately 
perceivedness.
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Fig. 10_Millenials design_ Adam Nathaniel Furman Facebook
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Fig. 11_Instagram statistics_selfmade diagram
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Fig. 12_ Low resolution image _self made
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CIRCULATION OF 
LOW RESOLUTION 

AND COPIES

The rapid growth of digital culture changed and modi-
fied the information consumption, nowadays we pro-
cess it in a completely distinctive and unique manner, 
besides that the velocity that epitomizes the internet 
itself needs to be taken into the consideration, the step-
ping up in the speed and circulation in which every data 
and file is exchanged on this network system created 
a specific state and reversed the upward trajectory of 
image representation, in this particular case quality of 
image, its resolution (Fig. 12). 

This circumstance brings to the table perhaps a new 
point of view, on how to value the low-resolution 
images by the factor of velocity, spread and circulation 
as well, these poor images tend to lack information in 
order to gain in circulation and accessibility (Cardoso 
P., Zerené H., 2014). 
Most of the time, these poor images present themsel-
ves as blurry or degraded version of high definition 
images (''bourgeosie of the image class''). Low resolu-
tion images are even described as ''bastards of the ori-
ginal image'' (Cardoso P., Zerené H., 2014), meaning 
that compression of а high definition image leads to 
the low resolution, consequently separating the newly 
created copy from the original. 
But if we talk about tracking the copies back to original 
image, its materiality and importance is equal to that of 
a original (Vierkant, 2010). Alongside the dissimilarity 
in the file ID, input value (such as date, time of the crea-
tion, and the data characteristics) between  original and 
copy, there is a difference in quality and resolution that 
directly corresponds with its velocity. 
This means the bigger the distribution, the lower the 

amount of pixels and bytes that compose them.  With 
the implementation of the social networks, the content 
and the form of the images got neutralized through the 
structure of respective networks. 

Marshall McLuhan in Understanding Media, The exten-
sions of man while speaking about how the technology 
alters the form of the message, he described this al-
teration of data through different structure of transport 
and carrier of information. Basically the development 
of the communication technology structure affects the 
output and input of information.

´´Each form of transport not only carries, but translates 
and transforms [...] the message. To use any kind of    
medium or extension of man alters the patterns[...]´´

(McLuhan, 1994)

The agile motion of images takes form in manner of 
digital exchange on web system, they are in state of 
constant fluctuation. With the accessibility of social 
media platforms, they are easily uploaded, downloa-
ded and shared, also they are rewritten in the sense of 
editing and formatting, they are resized and reformat-
ted.  They have got to the point, in this contemporary 
visual society, where they are being more appreciated 
because of its speed and accessibility than its quality. 
The vast number of them appearing, disappearing and 
reappearing again in different shape describes this 
straightforward accessibility to them, they are amateu-
rish produced and edited. 
The enormous and immense number of images circu-
lation online, their limitless overabundance is in fact re-
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lated to problem of quality, its size and resolution. 
The constant demand in visual capitalism, produced 
the phenomenon quantity over quality. This huge quan-
tity of data being uploaded every minute and velocity 
of web, has both positive and negative aspects on the 
visual communication on the social media today. 
 
On the one hand the main positive features would be 
the accessibility and quick distribution. On the other 
hand they tend to lack complexity, information and be-
sides that, with their accessibility they create overabun-
dance of information and create dispersion of knowled-
ge (we are unable to grasp all the data).

The configuration of this phenomenon, low resolu-
tion–poor images, which are valued on the power of 
circulation not on appearance, was best described by 
Hito Steyerl in her work In Defense of the Poor Image, 
where she describes the nature of poor images:

‘‘The poor image is a copy in motion. Its quality is bad, 
its resolution substandard. As it accelerates, it deterio-

rates. It is a ghost of an image, a preview, a thumb-
nail, an errant idea, an itinerant image distributed 

for free, squeezed through slow digital connections, 
compressed, reproduced, ripped, remixed, as well as 

copied and pasted into other channels of distribution.‘‘ 
(Steyerl, 2009)

Furthermore on this web system, or as Artie Vierkant 
described it readers – authors communal space (Vier-
kant, 2010), the images in addition to migrating and 
circulating across the screen, are being copied and 
plagiarised along the way. This process of non fixed 
multiplication, cloning of object data, was clearly acce-
lerated with proliferation of social media network, and 
similar media platforms, the speed and velocity of the-
se platforms changed the culture of modern society to 
copy-paste society. 
When we look back in history of mass producing, and 
trace back to proliferation of printing press, the inven-
tion of moveable type, or the Gutenberg press around 
the fifteenth century, greatly accelerated and imple-
mented the culture of printing, or should we say culture 
of wide spread copying, possibility to produce copy 
faster and identical to original. The proliferation of the 
printing press influenced the visual architectural theo-
ry, based on the exactly repeatable images available 

Fig. 13_ Zaha Hadid's Wangjing SOHO
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in printed books. This was the beginning of mass pro-
duced copies circulating around the world, this inventi-
on genuinely influenced the architecture. 

Mario Carpo in Architecture in the Age of Printing high-
lighted the significance of the invention of the movable 
type and mechanically reproduced images. Carpo also 
points out and argues that Sebastiano Serlio's was the 
first one to use the printing press in order to provide 
exactly repeatable image, and that Serlio's five orders 
of architecture (a typology that existed only in the equi-
vocal way in Vitruvius) combined with the success of 
printing led to the acceptance of typographic architec-
ture in Europe. This means that ,according to Carpo,  
that Renaissance architectural theory was conscious-
ly developed in response to the formats and potential 
of the new printed media, in other words the printing 
revolution accelerated the acceptance of renaissance 
architectural theory.  Also as stated by Carpo, Serlio 
made architecture an image-based trade rather than 
a matter of studying surviving classical buildings and 
even proposed that architects could cut and paste the 
images he provided, recombining visual elements as 
they pleased (Carpo, 2001). We can see that it is no 

coincidence that the development of copying in histo-
ry of art and architecture coincides with the rise of the 
printing press. 

After this outbreak of ´´printing copies´´ in the nine-
teenth century, the definitive formation of this new sys-
tem took place in Europe during the war period. 
Walter Benjamin in The Work Of Art In The Age of Me-
chanical Reproduction (1936) wrote about the meaning 
of the copy in this period. Benjamin highlighted that ``it 
was there and then that evolving printing technology 
and distribution infrastructure, combined with the inter-
nationalization of intellectual and cultural discourses, 
made the ‘image’ of architecture increasingly mobile 
and protean`` (Griffioen, 2011). 
Also Benjamin argued  as well that the process of me-
chanical reproduction started with the gradual emer-
gence of the photography. In addition to this, according 
to Benjamin the ´´technological reproduction placed 
the copy of the original in situations which the original 
itself cannot attain and allowed the cathedral [to leave] 
its site to be received in the studio of an art lover´´ ( as 
cited Griffioen, 2011). Furthermore, the extensive re-
production of photographs in the illustrated press has 

Fig. 14_ A rendering of the Meiquan 22nd Century
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extensively contributed to the development and evoluti-
on of the new condition regarding images, this new sta-
te describes the ubiquity of image paralleled the loss of 
image value as an object (Vassallo, 2016).
Eventually the trajectory from print media to digital 
media, to the world of the Internet and social media, 
made this flux and velocity of plagiarism immense, 
where images on this fluid media networks are mor-
phing across different carrier into different frames, con-
sequently being transformed, more and more bruised, 
edited, acquiring more glitches and data information th-
rough constant exchange and change done along the 
way in this age of ubiquitous authorship. 

Blurred line between the author and reader, also bet-
ween the original and copy, combined with ability of 
free access to image-editing means everyone partici-
pates in the exchange of image, consequently leading 
to the trace of the artist’s hand being eliminated from 
the image. This contemporary condition of particular-
ly common issues in the age of social media such as 
the authorship and the copyright, created two import-
ant consequences, the first one being the status of the 
author in architecture, and the second one illustrating 
the status of the copy in contemporary architectural 
culture.

The discussion about the author in architecture in the 
internet age, particularly in the age of the social media, 
can be described by Roland Barthes essay, The Death 
of the Author, in which he writes that the presence of 
the author is not so much present in the creation any-
more, to him the author is dead because has no autho-
rity, and the creation now depends on the interpretation 
of the reader or in our case online user (Barthes, 1977). 
As already mentioned, the internet and social media 
are our communal space, consisting out of reader-au-
thors and it proliferated the ´´birth of the reader´´ (Vier-
kant, 2010). 

The reader-authors phenomenon can also been found 
in the physical contemporary architecture culture in the 
form of the chinese copycat. In the last few decades 
there has been a rise of architecture companies in Chi-
na copying the architectural iconic buildings, landmarks 
and even the whole cities from all around the world. 
For instance the Zaha Hadids Wangjing SOHO office in 
Beijing (Fig. 13.), was ´´pirated ´´ and copied in Chong-
qing, the megacity in the south of China (Fig. 14.), du-
ring the  construction Hadid even highlighted that they 
have been forced to race these pirates to complete the 
original project before (Wainwright, 2013). 

But the building from Zaha Hadid is not the first one or 
the only one to be mimicked in China. For example a 
small village in Austria called Hallstatt (Fig. 15.), was 
also recreated in Guangdong, China (Fig. 16.), and 
even though the residents from the Austrian UNESCO 
Village were outraged, the construction of new twin city 
was a cultural served as a  promotion to the original, 
and was later accepted (Wainwright, 2013). This case 
surprisingly enough, describes at best the nature of the 
accessible and widespread digital  poor images, in a 
way that poor images also serve as a promoter to the 
original, although a low resolution copy, they promote 
the original. 
Usually the imitation is a form of flattery, mostly serving 
as a homage to the original, but on the other hand there 
are some situation of the chinese copycat where that is 
not a case, e.g. a counterfeit version (Fig.  17) of Cor-
busier's Ronchamp chapel (Fig. 18.) was demolished 
after the Fondation Le Corbusier reacted, and today 
the ruin serves as the surreal backdrop for a restaurant 
(Wainwright, 2013).

The other famous examples of chinese copycat archi-
tecture would be the replica of the: Eiffel Tower in Tian-
ducheng, Zhejiang province, China (Fig. 20.); Roman 
Amphitheatre at Fisherman's Wharf in Macau (Fig. 
21.); Florentia Village near the port city of Tianjin (Fig. 
22.); Manhattan in Tianjin Binhai New Area, China (Fig. 
23.); to name but a few. It seems that the architects in 
China use the evolved and advanced digital technology 
in order to quickly cut and paste digital buildings into  
physical existence.

After all the modified copy is nothing new in the archi-
tecture or as a matter of fact it has not been nothing 
foreign to the architects, it has been common practice 
in development of architecture, e.g. if we take a look 
at the Las Vegas, basically the whole city is a mimicry 
of the architectural landmarks from around the world. 
(Quirk, 2013). 
Furthermore as the digital technology improves, ´´in 
which computer technology makes copying and manu-
facturing a design simpler every day´´, this art of copy-
ing will only happen more in the future (Quirk, 2013).
Also according to Sam Jacob of Fat Architecture the 
whole history of architecture is full of architects copying 
each other and even Mies van der Rohe was vastly 
copied, but he was not just copied by others but he 
also replicated himself, and this was a big part of his 
powerful success and reputation that boomed precisely 
because of his ability to be copied and replicated (as 
cited Wainwright, 2013).
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Fig. 15_ Hallstatt a historic Alpine village in Austria

Fig. 16_ China's "Hallstatt" replica in Guangdong Guangdong Province, China



Fig. 17_  Le Corbusier's Chapelle de Notre Dame du Haut, Ronchamp, France



Fig. 18_ Barbecue restaurant, Ronchamp in Zhengzhou
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Observing the Chinese copycat we can pull some 
parallels and comparisons to the state of digital poor 
images in a lack of complexity and information, a con-
dition in called the ´´ghost cities´´ has risen in China th-
roughout the vast overabundance of copies of architec-
ture. These ghost cities are replicas of  suburban parts 
from different countries around the globe implemented 
around the China, without any residents or very few of 
them. These vacant developments are empty, and the 
lack of information and complexity here represents and 
can be associated with the absence of the population 
or residents, therefore making these ghost cities just a 
poor copy of the original.

Going back to the nature of the digital images on the 
social media platforms, we can refer to the Hito Steyerl 
and the way she sees the nature of those images. 
Steyerl explained the contemporary state of digital 
images online, highlighting that most of them are being 
ripped apart, violated, stolen, cropped, edited, bought, 
sold, manipulated, an taking part in all of this is how 
we participate in this flux of low resolution images. 
(Steyerl, 2010).

“Not only is it often degraded to the point of being just 
a hurried blur, one even doubts whether it could be 
called an image at all [...] They testify to the violent 

dislocation, transferrals, and displacement of images - 
their acceleration and circulation [...] The condition of 

the images speaks not only of countless transfers and 
reformattings, but also of the countless people who 
cared enough about them to convert them over and 
over again, to add subtitles, reedit, or upload them.” 

(Steyerl, 2009)

In the online world, on the web system of distribution, 
all images are reduced and transformed to numerical 
representation, circulating on the web as a way of 
exchanging information inside the network society. In 
this internet digital world, age of file-sharing, especially 
in the one of social networks, every image is depicted 
as equal duplicate. The images adopt the equal status 
of significance, which means the original is no more 
worthy than copy, they are all in digital mechanism lan-
guage interpreted as a digital code. In addition, in order 
to secure their existence, the images must continue to 
flux, to be distributed and dispersed, posted and re-
posted, trying not to disappear in the continually and 
regularly updated flow and stream of information. 

The relationship between the original and the copy has 
been a trademark in a contemporary and modern art 

and architecture as well. Furthermore the art of copy-
ing is wide adopted nowadays, it was even embraced 
by famous artists such as Pop Art artist Andy Warhol 
(Fig. 19.). 
The artist was known for his approach of re-stylization 
the existing material, alienating his conceptual appro-
ach from the typical concept of originality. Warhol was 
duplicating the images and editing them, changing the 
output and intensity of images, emphasizing that his 
approach and process could be copied by any other 
person and repeated with similar result. 
Furthermore, as we already mentioned, the readers 
and users online are respectively becoming the cre-
ators and authors in the further constant circulation of 
images. Moreover this online spread of images beca-
me proportional to the quality of images, or in other 
words the size of data, which means less information 
more circulation (Ferrando, 20xx) .

Taking into consideration the proliferation of the social 
media networks, it is noticeable that they brought about 
a expeditiously fluxing mechanism of data. Meaning 
that digital images are mostly interchangeable copies, 
with drastically compressed amount of information in 
consequence of faster and easier transportation bet-
ween online screen community. At the same time being 
a promoter for the original creation.

Ultimately it seems that in a structure like the one of 
the web, or to be more specific in the system of social 
networks, the visibility and accessibility is an essential 
aspect, also the copy, considered for years in the past 
as a despicable form of representation, participates 
actively in the process of spread and has become the 
standardized format.
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Fig. 19_ „Ме“_Portrait of Andy Warhol_Andy Warhol
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Fig. 21_ Roman Amphitheatre in Macau

Fig. 20_ Eiffel Tower in Tianducheng, Zhejiang province, China
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Fig. 22_ Florentia Village canal

Fig. 23_ Manhattan in Tianjin Binhai New Area, China
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Fig. 24_Cropped_ Philipp Schaerer

This Work deals with the architectural decontextua-
lisation of the physical environment and its gradual 
assimilation into the consumption system. It consists 
from eleven collages, and the components are iso-
lated objects of architecture, completely detached 
from context and reality, disconnected from any spe-
cific place.

´´The work shows a series of detached and isolated 
architecture fragments and building silhouettes – 

partly taken from pictures but also newly arranged 
– and puts them together in an exaggerated fashion 
into context-free and rigid figure-background image 

compositions. [...] Unfettered by any context and 
disconnected from their initial environment, they 

negated location as the fundamental prerequisite 
for the making of architecture and thus become 

interchangeable objects not specific to any place, 
in a manner similar to the continuously circulating 

unbound and mobile goods and products of our 
modern times.´´

Philipp Schaerer, Cropped, https://bit.ly/2EsGt80
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DECENTRALIZED 
COMPONENTS

After the analysis of contemporary consumption of di-
gital images and vast number low-resolution copies cir-
culating online, this chapter focuses on digital images 
being edited and ripped away, decentralized from ori-
ginal context, decontextualized from earlier authentic 
framework and embedded into new context, creating 
a new narrative for image. Regarding the nature of the 
digital images, it is apparent that the digital communi-
cation is dominated by them, also the online web sys-
tem is based on a decentralized democratic network 
of numerical representation, without any characteristic 
of a ranked image structure. Because of this specific 
nature of digital images, they can be adapted to any 
image-editing tools and different media, nonetheless 
adapting themselves to the new situation.
Generally, nowadays, in the day and age of social me-
dia platforms and fast circulating web system the digi-
tal images have unprecedented accessibility, also they 
flux around the online world in a decentralized way, 
crossing from one screen to another, through digital 
boundaries. In addition, according to William Mitchell 
the digital images are seen as fragments of information 
that circulate in the high-speed networks, can be recei-
ved, transformed, recombined and recontextualized to 
produce a new structural representation with their own 
dynamic, value and configuration (as cited in Cardoso 
P., Zerené H., 2014).
The contemporary state of limitless multiplication 
and immediate connection and access to boundless 
amount of digital images, is interpreted as a point of 
saturation, a turn that is promoting new instrument of 
reception, construction, and interaction trough collec-
tion of images.

´´In our new digital ecosystem, images detach them-
selves from their creators and their original locations 

in the world, becoming themselves the context for 
other images´´ (Vassallo, 2016)

The quote from Vassallo describes a contemporary 
condition of images in modern digital society, or in 
other words a world wide adoption of digital softwares 
for image editing by visual practices around the wor-
ld. This implementation of same digital workspace and 
correlated classification softwares in practice com-
bined with easy accessibility of online images empo-
wers the fragmentary presentation of images. With 
the valid ubiquitous authorship culture on the Internet, 
images are not fixated to the original framework (Fig. 
04), the image components have a lack of represen-
tational fixity to the ´´original context´´, in a sense that 
they are isolated from its environment.  Everything on 
the Internet and on the social media is within reach 
and images are easily accessible to everybody, they 
are defragmented, its components are borrowed and 
new variations of edited and recontextualized by any 
other author. The new way of creating architecture by 
means of the computer gave the possibility to design 
such images of architecture, that have total freedom 
and are not limited by constraints of any means. The 
build structure of architecture is static, but the structure 
of digital image is detachable, and available for deloca-
lized distribution of fragmented components through 
images. The pictorial work by Schaerer under the title 
´´Cropped´´ (Fig. 24.) deals with the detached and iso-
lated segment of architecture, and newly arranged into 
context free image, they are unbound and continuously 
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circulating (https://bit.ly/2EsGt80). Furthermore with 
the constant flux and distribution of data a situation of 
overabundance is generated and consequently a su-
perficial reading of the contents, it produces an over-
lapping and dispersion of information, because of the 
sheer overload it erases data. 
The second pictorial work called Bildbauten (Fig. 25. 
& 26.) from Schaerer, shows close up shots of decon-
textualized architectural objects, by lacking complexity 
and details the images illustrate the progressive re-
duction of  the knowledge in day and age of distrac-
ted audience with low attention span overwhelmed by 
information amount available (Ferrando, 20xx). This 
pictorial work decontextualization offers itself as a re-
sponse to the reduced attention span, it is constructed 
to fit a new structure of consumption of fast circulating 
images.

´´Within our digital culture of scrolling or browsing, 
and in the context of an audience of hyperdistracted 
readers, architecture projects are forced to introduce 
themselves in quick succession and with an ever 
decreasing amount of information, becoming identified 
in many cases with a single image.”(Vassallo, 2016)

The following quote from Vassallo highlights that the 
component decentralization could lead to the identifi-
cation as an archipelago of fragments vehiculated by 
images (Ferrando, 20xx). Especially if we regard the 
overabundance of architectural images circulating on 
social networks. But even though because of the quick 
and massive distribution, the images lose information 
and complexity to gain circulation and easier access, 
through the fragmentation they can be arranged in 
such a way, so they can create a new narrative.For ex-
ample, Chicago Series (Fig 27 & 28.) pictorial object 
detached from their context shown in parallel perspec-
tive, and constructed in such a way that newly compo-
sed image creates a new narrative, a peculiar reflection 
of critical approach from the creator towards the free-
dom of media (https://bit.ly/2PEzoCD).  In the end the 
digital image decontextualization on the web could at 
the same time be described as a kind of work that cre-
ates a new critical approach and knowledge value of 
the digital images and the creation of new values and 
characteristics (see Fig. 29.). The possibility to const-
rue  them as a different narration, although the overa-
bundance and overload of the disintegrate components 
and the flux speed cause a kind of disarrangement.

Fig. 26_ Bildbau No 5__ Bildbauten_ Philipp SchaererFig. 25_Bildbau No 2_ Bildbauten_ Philipp Schaerer
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Fig. 27_ Chicago Series__ V16-02_ Philipp Schaerer Fig. 28_ Chicago Series__ V23-01_ Philipp Schaerer

Fig. 25 & 26_Bildbau_ Bildbauten_ Philipp Scha-
erer

``The series of images with the title „Bildbauten“ deals 
with the effect and the claim to credibility of images of 

architecture that appear to be photographs. Frontal 
views of fictional architectures serve as an example. 

By means of their exaggerated and orchestrated 
way of representation, they model themselves on 

the object- like appearance and the formal language 
of contemporary architecture in a rather ironic way. 
All images try to reproduce a reality. They are not a 
photograph; instead, they were newly designed and 

constructed from scratch by means of image synthesis 
and digital image editing.``

Philipp Schaerer, Bildbauten, https://bit.ly/2A0FXKO

Fig. 27 & 28_ Chicago Series_ Philipp Schaerer

´´The pictorial work called "Chicago Series" was con-
ceived as a contribution to the Chicago Architecture 

Biennale “Making New History” in 2017. The work ta-
kes as its starting point fragments of anonymous and 

concealed architecture from the greater Chicago area 
and translates these into independent and “refined” 

pictorial architectural objects. Aerial photographs form 
the basis for the seemingly abstract and enclosed 

building views. The latter are based on screen shots 
of roof views – thumbnails are taken from Google 
Earth, then edited again and on a large scale with 

image editing software.´´

Philipp Schaerer, Chicago series,https://bit.ly/2PEzoCD
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Fig. 29_Rem Koolhaas, City of the Captive Globe
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Fig. 29_Rem Koolhaas, City of the Captive Globe

When we talk about creating a new architectural nar-
rative from fragmented image components, there is no 

better example in the modern history of architecture 
than the  image of Rem Koolhaas's intuitive approxi-

mation of the architecture of Manhattan, the City of 
Captive Globe in his book Delirious New York: A Re-

troactive Manifesto for Manhattan in 1978. This virtual 
catalogue illustrates the fragmented components of 

famous buildings (such as El Lissitzky's Lenin's Stand, 
Le Corbusier's Plan Voisin, or Wallace Harrison's 

Trylon and Perisphere for the 1939 New York World's 
Fair), detached from its original framework, where 

every block is a city within a city, has a different value 
and architectural identity. But with overloading the 

information input, the information of original data is 
erased in favour of a newly created theory and value. 
With the components newly arranged in the grid, the 
creator creates a theoretical analysis, in other words 

the newly assembled image composition allows a new 
point of view and reflective architectural critique.

´´This drawing, according to the architect, celebrates 
Manhattan's "culture of congestion," presenting a rel-
entless grid as Manhattan's overriding characteristic. 
Within this scheme, each city block is designated to 

embody a different value or philosophy, among these 
are many avant-garde movements previously thought 
of as incompatible. Each block, which is itself a city, is 
surmounted by a structure that represents its function 

or identity [...] ´´

MoMa.org_ collection works_ https://mo.ma/2QwaH0m
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Fig. 30_ New York Horizon _ Yitan Sun, Jianshi Wu
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INFLUENCE OF 
DECEPTIVE 

IMAGES
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Fig. 31_ Untitled, 2009_Filip Dujardin
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POST-PRODUCED
DECEPTION

''Photography and architecture have a long history of 
mutual interference. Their complex and sometimes 

troubled relationship dates back to the nineteenth cen-
tury, to the dawn of photography, when exposure was 
so long that the buildings were almost the only viable 

subject for a photograph.'' (Vassallo, 2016)

What Jesus Vassallo outlines in this quote is the long 
connection between the architecture and photography, 
and how they have created the relationship that they 
have today, in this day and age the photography or 
images have become part of architectural process, they 
have assimilated themselves in the design process as 
just another stage of process. They have become a 
valuable asset and document in field of architecture, 
besides that architects use them to explain their de-
sign, or to present them, it has become essential part 
of architectural project nowadays. Also because of the 
current consumption of the images today, and need for 
them in order to produce a complete narrative of archi-
tectural design. The images are perfectly assimilated 
into this system and they assumed the position of ano-
ther product in design stage, they in fact contain all the 
details required to understand the architectural  project, 
building, context and scene, they have become just as 
valuable as another document of architectural process.
In this time of hyperrealism or society of hyperrealism, 
the manner in which our consciousness has become 
unable to distinguish the reality from an unreality (simu-
lation of reality) presented to us, has consequently led 
to the lines being blurred between those two dimensi-
ons to the point where we have to question ourselves 
what is real and what edited. 

Reality itself has been bended, and images are being 
manipulated and edited, and presented as new visual 
reality, that is separated from real world (Fig. 31.). 

The expanding use of images detached from reality in 
architecture, seems to be dictated by the competitive 
design market, where images are the key compontent, 
almost serving as a carrier of the project. This specific 
condition in architecture, that is developed and repre-
sented by means of images seems to be predicted by 
Guy Debord in his book The Society of the Spectacle 
written in 1967 (where he talks about the influence of 
mass media on society, and criticizes the contempo-
rary consumer culture and commodity fetishism). 
Debord stated that ´´this phenomenon of separation is 
part and parcel of the unity of the world, of a global so-
cial praxis that has split up into reality on the one hand 
and image on the other´´ (Debord, 1994). It seems that 
the digital images on the web platforms (through which 
architecture distributes itself) have become  the key 
component in the architecture, and the ultimate end 
product at the same time, main communicator.

The manipulation of digital images is something that 
is often used in architectural profession, in the art 
and form of 3D (three dimensional) model renderings, 
which show how the future structure and project might 
look when it is built and finished. Nowadays the vast 
use of digital image software allows architects to create 
and design images in such a way that they can hardly 
be distinguished optically from photographs, powerful 
digitally constructed images of idealized designers visi-
on. (http://www.transfer-arch.com/built-images/).  



46
Fig. 32_ snapshot_ 26:12_ Impossible Reality_ Filip Dujardin_ before Photoshop
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Fig. 33_ snapshot_ 27:10_ Impossible Reality_Filip Dujardin_after Photoshop
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Fig. 34_ Holy Trinity Church in London, Sir John Soane 

But at the same time parallel to this process, this kind 
of images started to present themselves as an existing 
architectural design space independent from actual 
building, images of architecture completely detached 
from reality, that lack connection to the built. In addition 
the architectural renderings have started to fuse with 
common photography, therefore merging into common 
activity of digital-image making and manipulation, cre-
ating a work of architecture, architectural image without 
architecture.(Freeman, 2013).
The image shown in the figure 31., illustrates a pho-
toshopped picture, not a rendering, by the architectural 
photographer Filip Dujardin, from Untitled series 2009. 
The creator exploits the mechanisms in designing buil-
dings, without ever building them, and without context 
of actual build environment. It is not an image of a real 
building but rather of a manipulated and deceptive di-
gital fabrication. 
Furthermore the evolution from something described 
as low-tech element to high-tech architectural photo-
graphy, realistic image of architecture displayed in the 
figures 32. and 33. (Dujardin, 2016, 26:12, 27:10), il-
lustrates the process of manipulation on digital images. 
It demonstrates path from design made from Lego 

being  by photoshopped, edited, manipulated, and the 
realistic texture applied on the surface, and embed-
ded into realistic context to achieve the result of high 
realistic architectural image, even though the image, 
the object, the light and the texture are being emanci-
pated from reality (Dujardin, 2016). The architectural 
form and matter planted instead into fantasy realm of 
convoluted forms, fleeing from the genuine world of 
people, places and context. Which means that the in-
fluence of this image on the eye of a beholder comes 
in shape true representation of existing physical object 
and condition, also the perception of the image creates 
the phenomenon  of ´´having been there´´.  In other 
words to sum it up, the architectural image, has and 
offers a different quality than any other kind of images, 
because it puts us in a different relation with physical, 
everyday reality.
These edited and post-produced, manipulated images 
of architecture do not always tell the truth, they show 
the component that the creator decides to manifest, 
especially on the social media platforms (generally In-
stagram). This images show different reality, they are 
precomposed and staged, besides according to Lev 
Manovich, in Instagram and Contemporary Image, 
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this kind of photographs and images describe social 
medias the most, particularly Instagram, he calls them 
designed and styled images. Additionally they are ma-
nipulated with light effects, moreover on the web and 
social media they can even broaden its manipulation to 
the art of copy, paste, rescaling, filtering with the diver-
sity of image-editing tools available. Material changes, 
scenery transform, the context alteration, the archi-
tecture on these images looks illuminated with bright 
light on the digital screen, enlightened atmosphere and 
material, they come into sight perfect-looking. Did we 
come to the point of the architecture being eclipsed by 
its image, dispatched by the image?
The process of image manipulation was not something 
invented in the era of digital revolution, but long before 
that architects did use this craft of paintings retouching, 
that didn´t match reality. For example the English 
Neo-Classical architect Sir John Soane has been using 
this visual trickery in his architectural project in order to 
win the jury and to outmanoeuvre his opposition, where 
he, with the help of his draftsman, Joseph Michael Gan-
dy, edited and manipulated his projects on the pain-
tings (Ferro, 2015). The painting of his project for the 
Holy Trinity Church in London (Fig. 34.) was presented 

in such a manner, where he put all the different archi-
tectural styles of the church on the painting embedded 
into imaginative framework, juxtaposed the buildings 
and presented his favourite style on Neo-Classicism, 
as the biggest, brightest, most colourful and illuminated 
it with bright atmosphere. This is just a one example, 
how architects manipulated and presented images de-
tached from reality on the painting, photography and 
picture.

´´Already in the mid-nineteenth century, photogra-
phers retouched their prints, adeptly cutting and 

directly on them in order to sharpen profiles, suppress 
distracting skies, or improve the balance of light and 

shadow. Later on movements [...] generated full array  
of forms and visual effects that went beyond photogra-

phy´s  initial mandate to become a record of reality´´ 
(Vassallo, 2016)

When talking about the treatment of the photography,  
it needs to be mentioned that ´´many of the photogra-
phic images used by Le Corbusier in his publications 
from the 1920s received a heavy treatment´´, keeping 
in mind that  the ´´the traces of this treatment were al-
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most always carefully effaced to maximize the sugge-
stion of immediacy´´  (Griffioen, 2011). 
For example Le Corbusier did photo-retouch of the 
pictures of his early buildings on the pages of L'Esprit 
Nouveau in 1922, in this research we will particular-
ly focus on Villa Schwob in Chaux-de-Fonds (Fig. 35. 
& 36.) from 1916. Le Corbusier in order to fit the new 
images in the new narrative, had to re-arrange them 
in order to defend the current theoretical argument, 
he had to re-appropriate this architectural images. In 
addition to this, Beatriz Colomina in Privacy and Pub-
licity talked and compared the published images with 
archive material from Villa Schwob, even interpreting 
the actual status of the house between 1916 and 1920. 
Colomina argues and shows that the photographic 
images of this particular object are heavily manipulated 
in order to suggest a certain narrative and aesthetic 
(Colomina, 1994).

Looking backward Le Corbusier reworked and retou-
ched Villa Schwob into a manifestation of the contem-
porary architecture and architecture to come. The fol-
lowing quote describes the level of changes applied on 
the image in order to reappropriate the image into new 

architectural structure.
´´The gardens have been cleared of plants, bus-

hes and other sources of visual noise. The pergola 
leading to the vestibule is completely erased and the 
dilapidated window of the vestibule is replaced by a 
clear-cut rectangular opening. Air brushing the outer 
wall created an arrow directing our gaze towards the 
house, itself composed of well-defined, distinct forms 

and lines. By removing the entire background, a visual 
vacuum is created in which the ‘idea’ of the house 

can freely operate, not burdened by context or time, 
disconnected from what Benjamin dubbed ‘the Here 

and Now’.´´ (Griffioen, 2011) 

The association of the photography with reality was 
moderately disengaging throughout the development 
of civilization, but this process has been genuinely ac-
celerated with the establishment of the digital society, 
and a technology capable of controlling and construc-
ting images outside the limits of initial framework. 
As the digital computerization (and of lately the social 
media networks as a place of ´´gathering´´ for this type 
of images) advanced the manipulated and deceptive 
images started growing and became more influential.  

Fig. 35_ Villa Schwob as built in real in 1916
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Furthermore as already mentioned the art of rendering 
and the high digital technology facilitated the post-pro-
duction of the architectural images, and fused with the 
familiar photography. The computer-generated rend-
erings became the already photography of digital age 
in architecture, they took the nature and personality of 
photographs. On the one side by adopting the attribu-
tes of photography the renderings are capable to depict 
the object and space as realistic surroundings. 
On the other side they differ themselves from the photo-
graphy, as the latter ones are the recordings of existing 
architecture, but the former serve more as what is go-
ing to be, the visual description and depiction of future 
architecture. In the contemporary architectural process 
they represent the architecture that still doesn´t exist, 
is to be built, or maybe it will never come to reside in 
the physical world.  Most architects use them as the 
most important part of the project promotion, in same 
way as the film industry uses the teasers and trailers 
in order to promote the movies, they are the teasers of 
architecture. They have become the deceptive images 
with large influence in the field of architecture. 
These digital images have become a means of decepti-
on in the utopia of digital and technology age.

Most of the renderings nowadays present themselves 
as slightly idealized images of what they represent, not 
entirely truthful to the reality, it represents the future 
building in a perfect way. And even though the photo-
graph itself is not a literal reality, at least it represents 
its perfect analogon (this term describes the state of 
photography where although the image is not real, on 
the grounds that in the process of taking a picture, a 
modification in proportion, perspective and color is ta-
king place, it demonstrates at the same time a perfect 
representation of reality, because common sense reco-
gnizes it as such). This anologon illustrates analogical 
perfected visual record of reality (Barthes, 1977). 
Furthermore, Roland Barthes in his essay The Photo-
graphic Message: 'Le message photographique', Com-
munications 1, (1961) published in the book Image 
Music Text (collection of essays),  explains the manipu-
lation of photographs in history, by talking about con-
notation procedures, or ´´the imposition of second me-
aning on the photographic message´´ (Barthes, 1977).
In addition to this it describes the suggesting of an ad-
ditional meaning for a word or expression, apart from 
its primary meaning (https://www.dictionary.com/), as 
opposed to  the denotation that signifies a translation 

Fig. 36_ Villa Schwob as published in L’Esprit Nouveau 6, 1921.
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of a sign to its literal meaning, obvious  meaning of a 
sign, mostly perceived through visible concept (https://
en.wikipedia.org/). 
For instance ´´ in semiotics, denotation and connota-
tion are terms describing the relationship between the 
signifier and its signified, and an analytic distinction is 
made between two types of signifieds: a denotative si-
gnified and a connotative signified. Meaning includes 
both denotation and connotation.`` (Chandler, Daniel)
For example the connotation that is applied on the di-
verse stages of the photograph production is illustrated 
with the manipulated image of American Senator Mil-
lard Tydings and Communist leader Earl Browder (Fig. 
37. & 38.) and methodological trick effects applied on 
this image, giving it another associated meaning (Bart-
hes, 1977)
Nevertheless if we think about architectural profession 
nowadays, the renderings serve as a necessity in order 
to persuade the public, but at the same time they have 
set some high expectations for architectural project 
that is to come, the representation is far higher than 
the reality could ever achieve it. 
The todays architects, companies and photographs 
are obsessed with the perfect, photo-shopped images, 

which have become, due to the technology, far too 
easy to achieve and far too accessible, too easy to 
show and share due to the social media networks (the-
se platforms have became a powerful tool and neces-
sary extension of architects around the world, to show 
their various capabilities of creating such images, that 
are completely derived from reality and independent 
of architectural concept). Architecture endorsed itself 
into idealization of the architectural image, a design 
composition strapped of all the unpalatable reality that 
accompanies it. 
This phenomenon was highlighted by Belmont Free-
man in his essay, Digital Deception:

“ Buildable or not, our eyes are trained to believe that 
a photograph is a true representation of an existing 

condition. Thus in the digital age the graphic represen-
tation of architecture has moved beyond an exercise 

in persuasion; it has become an exercise in deception. 
" (Freeman, 2013).

However once the powerful, capable and perfected 
deceptive image of renderings influences the easily 
deceived eye of public and online community and sells 

Fig. 37_Photo of American Senator Millard Tydings
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itself as the best idea, what happens than, when the 
more realistic rendering arrives, when the digital repre-
sentation breaks from screen into physical world and 
comes to be and it is built, when it becomes reality? 
Most of the times the end result is a dull and bland 
representation (Fig. 39. & 41.) of glossy and sexy ren-
dering image (Fig. 40. & 42.), regularly, in many instan-
ces losing that ´´heavenly´´ and ´´angelic´´ light only 
possible in the fantasy world, and extends to losing the 
flattering angle or the appearance of the details that 
break the  elegant composition. The images of archi-
tecture have, just like advertisement, abandoned reali-
ty (Ferrando, 2014). 

In the end as we already know, we live in the age of 
social media networks where only the image speaks, 
and this is due to the fact that it is only the image we 
pay attention to (Ferrando, 2014). 
We also need to take into the consideration that even 
the photographs of build objects are edited and filtered, 
or in other words made more appealing to the eye. The 
question stays, how much are the architects and photo-
graphs allowed to lie, manipulate and deceive the eye, 
in order to stay true to the architecture?

Fig. 23. & 24 Millard Tydings Case

´´Trick effects. A photograph given wide circulation 
in the American press in 1951 is reputed to have 

cost Senator Millard Tydings his seat; it showed the 
Senator in conversation with the Communist leader 

Earl Browder. In fact, the photograph had been faked, 
created by the artificial bringing together of the two 

faces.´´
In this image Barthes describes the process mani-

pulated image using connotation procedures. On 
the left side (Fig. 21) we can see a image of Senator 

Tydings, and this photography was used for image 
manipulation, and embedded into new context on 

the image shown on the right (Fig. 22) According to 
him images can be manipulated in few ways, through 

the pose, through addition of objects to an image 
composition, technical effects such as lightning and 

exposure (that can influence the image presentation)  
the aestheticsm that creates an artistic type of image, 
and sequencing that gives a certain messages to the 

images.

Barthes, R. (1977). Image, Music, Text.

Fig. 38_ Millard Tydings Case



54
Fig. 39_Mark’s House, Two Islands_Rendering

Fig. 39. & Fig 40._Mark´s House, Two Islands_Ren-
dering vs Reality

´´The winning proposal, Mark's House, tells the story 
of an imagined Flint resident, Mark Hamilton, whose 

family loses a home to foreclosure. The project 
perches a Tudor-style house clad in reflective panels 
on top of a mirrored pedestal, giving the structure the 

appearance of floating in mid-air. The house serves 
as a metaphor for both what the city has lost, as well 

as its ongoing revitalization, while also providing a 
canopy and stage for Flat Lot events. In addition, the 
structure can hold up to 1,500 gallons of water, which 

can be released as a cooling spray during hot summer 
days.´´

Bustler, https://bit.ly/2AV9ghr
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Fig. 40_Mark’s House, Two Islands_Reality

Fig. 39. & Fig 40._ Mark´s House, Two Islands_Ren-
dering vs Reality

A summer pavilion called Mark´s House designed by 
London based firm Two Islands in Flint, Michigan. 

On the left side the conceptual image is shown, and 
on the right side the constructed result. The difference 
between those two, the rendering and the object built 

is enormous, and the response to the project has 
been fairly negative, with plenty of negative comments 

regarding the installation. This was predominantly 
based on the fact, that the finished product looks 

completely different to the original concept renderings. 
The skin of the building differs from the rendering, and 
the continuous and smooth reflection effect was lost in 

the leap from rendering to reality.
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Fig. 41_ Residential building in the Sydney suburb_ Rendering 

Fig. 41. & Fig 42._ Residential building in the Syd-
ney suburb

This was a project done in Sydney, Australia. On the 
left side we can see an impeccable computer rend-

ering, while on the other side the built object is illustra-
ted. As we already mentioned in the book everything 

from details to the big picture can be manipulated. 
The first thing we can notice here is the difference in 

the immediate surrounding around the building, where 
the surrounding is tweaked in order to create more 
appealing scene, e.g. the trees on the rendering in 

front of the building were added, even though there 
are buildings on that location. This was predominantly 
done in order to open the view to the building, and to 
create such a composition angle in order to perceive 

the form better. These small tweaks have become an 
extremely effective way to sell new buildings to a wide 

audience.

Jenny Xie, (2013), https://bit.ly/2QPcRru
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Fig. 42_ Residential building in the Sydney suburb_ Reality
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Fig. 43_ Digital Archive_self made
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DIGITAL 
ARCHIVES
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Fig. 44_ Diary_ Philipp Schaerer

´´The work "datadiary" proposes a different appro-
ach to the collected data in that it seeks, by means 

of the optical senses, to experience the whole of the 
data volume as a picture. All of the data sets, visible 

as thumbnails, are displayed on the interface and 
spread out as pictures. The data records, remini-

scent of sediments, follow the logic and conventions 
of the ordinary diary. The data sets, on their respec-

tive lines, are presented chronologically according 
to the import date´´

Philipp Schaerer, Diary, https://bit.ly/2Cd5F07
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After the expansion of the Internet connectivity, to-
gether with the uprising of social media networks and 
platforms, the overabundance of information available 
online became colossal, in addition to this the circula-
tion of information through digital world, from screen 
to screen, lead to a state where online users began to 
store and to collect information. It has become quite im-
possible for online and social media users to grasp and 
remember everything and every data circulating online. 
In addition to this, combined with the low attention span 
because of the information overabundance, users cre-
ated tendency to start archiving everything emerging 
on internet and social media. Moreover this storing pro-
cess evolved because of the already mention constant 
flux of images, they are regularly relocated, deleted, 
the go missing and get lost, for this reason in order to 
preserve data and material, to be able to access them 
and retrieve them at anytime, users create personal ar-
chives where they save data. 
In this day and age, this gigantic flow of information 
is also affecting the architecture and the vast number 
of images flowing online between these platforms, 
besides these online networks have in a specific way 
become archives, through which architecture is consu-
med, dissected. The social media have influenced our 
understanding of architecture, that is to say that this 
system of circulating architectural images in dispersi-
on between online communities, has become territory 
through which those same online communities under-
stand architecture, what is more  the social networks 
as archives are producing specific kind of architectu-
ral knowledge and shaping the image of architecture. 
(Ferrando, 20xx)

The process of collecting, storing, accumulating and 
archiving of the architectural material and images 
has always been a crucial part in the profession of 
the architects, e.g. the photographs or documents of 
buildings have been archived in order to record and 
preserve architecture as part of history. 
This act of preserving architecture was used to a gre-
at extent also by famous architects, such as Charles-
Édouard Jeanneret, better known as Le Corbusier, he 
archived all of his architectural material and projects, 
with this accumulating he intended to leave a signifi-
cant trace in architecture behind him, after his existen-
ce. In his letter addressed to his friend Jean-Jacques 
Duval written in 1949, he emphasized his wish to leave 
his work, he assembled throughout his career, subs-
tantial archives of all kinds (https://bit.ly/2RD4KLz). 

Furthermore, according to Beatriz Colomina, Le Cor-
busier decided very early on that every trace of his, 
and of himself should be kept, unlike his architecture 
colleague Adolf Loos who destroyed everything behind 
him. He saves everything from telephone bills, electrici-
ty bills, all kind of bills and legal documents and statem-
ents, and of course, his paintings, drawings, sculptures 
and all the documentation of his architectural projects. 
This accumulated collection is now housed in the La 
Roche Jeanneret house (Fig. 45.) as the Fondation Le
Corbusier, and it is described as largest architecture 
archive, Le Corbusier Archive, made out of 32 volumes
containing 32.000 drawings of architecture, urbanism 
and furniture, also in addition to this the four volumes 
of the Le Corbusier Carnets, that consists from the 73
notebooks filled with texts and sketches realised bet-

SOCIAL MEDIA 
AS ARCHIVES
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Fig. 45_ Villa La Roche gallery_ Fondation Le Corbusier

ween 1914 and 1964, and Le Corbuiser, Viaggio in 
Oriente with all drawings and photographs (Colomina, 
1994). 
But why is it so important that Le Corbusier archived 
everything? What we can definitely take into consi-
deration is that Le Corbusier by storing and archiving 
everything produced the preliminary condition for his 
transformation in one of the most studied and therefo-
re more important architects of the 20th century. ´´Le 
Corbusier is probably the most written about architect 
of this century´´  (Colomina, 1994). Ultimately Le Cor-
busier allowed with the process of archiving and free 
access to his work, made it possible for other professi-
onals to research and explore his style, consequently 
making it possible to further write about him. Unlike Le 
Corbusier, Adolf Loos destroyed all of his work and be-
longings regarding architecture, making it virtually im-
possible to  know more about his work, as ´´a sizeable 
part of his designs and projects has completely disap-
peared´´ (Colomina, 1994). 
It is now clear why ´´all investigations of Loos have 
been marked by his removal of the traces´´ (Colomina, 
1994), and why Le Corbusier is one of the most written 
architects nowadays. The process of archiving is es-

sential in preserving the architects identity and his style 
in the history of architecture. They leave their trace in 
the architecture with the archives.

On the other hand, today, the archives transformed 
from physical space to digital, and shelves and papers 
have been replaced by the folders, links and files. If 
we look at the architectural image, the main collector 
and accumulator were books and magazines, but even 
this material merged into screen. Because of this digital 
evolution, all of us have become digital archivist and 
store everything onto our hard-disks, creating ongoing 
documentary about ourselves (https://bit.ly/2Cd5F07).  
For example the art series ´´Diary´´  (Fig. 44.) from 
architectural photograph Philipp Schaerer illustrates 
this phenomenon, an arrangement of images made of 
25,000 thumbnails each (125 columns of 200 lines), 
taken from the Schaerers personal digital archive (Fer-
rando, 20xx), that he collected during his career and 
stored them in as a media database. 
Over the years he accumulated over 75,000 data, and 
all of this is stored in digital world taking no physical 
space, easy accessible and easy to navigate at any 
time through search system (https://bit.ly/2Cd5F07). 
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Furthermore most of the images today are assembled 
in the architectural websites such as Deezen, Archdaily, 
etc, besides that all of these websites are connected 
with social networks and have at least one account. 
With this approach they become more accessible to 
wider public, even the Fondation Le Corbusier created 
the website (online archive) (Fig. 46.), containing all the 
architectural documentation and projects form Le Cor-
busier, available to the online community to see and 
examine. The official website archive is connected, or 
in other words it has a Facebook feed connected, ma-
king it even more accessible on the Internet. This just 
shows the power and influence of social media, it has 
become a part of every part of architecture.
Thanks to this wide use of social networks, the possibi-
lity of exchanging and accessing information becomes 
easier, instantaneous and, most of all, it allows a larger 
range of interaction and interconnection that generates 
interest. Where not only the architects and companies 
are part of this part of this process, but all of us have 
possibility to become part of it, throughout these open 
and public platforms. e.g. The OMA updated its official 
website in 2014, by making the page Instagram feed 
with software that picks up geotagged images in a cer-

tain perimeter around OMA´s buildings, later displaying 
a photo stream of Instagram images taken by passen-
gers. (Martin, 2018) This example shows that all of us 
are becoming part of this process of digital archiving 
(preserving of architecture) through social media plat-
forms in this ´´reader-author´´ online world. 
Meaning that the creator of the architectural content 
today, such as big architectural images archives, is the 
online user more than the editor himself, since most of 
the images will be posted online by them, rather than 
an editor or a webmagazine. 
Nowadays every single person online with a social 
media account can be an archiver or a creator of an 
image. This is something Colomina and Wigley wrote 
in Are we human? 

´´Today everybody is an artist, a writer, a curator, a 
designer…If Walter Benjamin thought the arrival of 
printing press made everyone a critic, the arrival of 
social media makes everyone an author, an artist, a 
self-designer […] in the age of social media and sha-
ring economy […] Everybody has the fantasy of being 
an independent producer, self-employed.´´ (Colomina, 
Wigley, 2016)

Fig. 46_ Fondation Le Corbusier_ website Project archive_snapshot
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Fig. 48_ Archive of Affinities_Tumblr_Screenshot

Fig. 47_ Socks_Pinterest_Screenshot
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Fig. 48_ Archive of Affinities_Tumblr_Screenshot

“Archive of Affinities” was created by Andrew Kovacs 
in 2010 and is a collection out of ´´architectural pro-

jects and realized buildings that are discards, anoma-
lies, oddities and mishaps, the architectural b-side.

The collection was started between the intension and 
curiosity of investigating what constitutes the discip-

line of architecture.´´
The main sources are books, magazines and journals, 

exhibition catalogues and pamphlets, and one of the 
most interesting thing to notice about the platform is 

the editorial work, the way in which the images are 
published on the platform. The images are aggrega-

ted following a criterion of loose ´´affiliation, formal 
alliances, fortuitous pairings, strange marriages and 

odd similarities.´´

´´The goal of Archive of Affinities is to be inclusive 
of architectural work from the past that are useless 
and have been neglected with an aim to widen the 

discourse about architecture.´´

Beyond blogging | Archive of Affinities, https://bit.ly/2BRhHvJ

Fig. 47_ Socks_Pinterest_Screenshot

´´SOCKS´´ was created by Mariabruna Fabrizi and 
Fosco Lucarelli as a blog in 2006, at first it was not 
specifically related to architecture but it became a 

sort of observatory on architecture from a perspective 
outside of the boundaries of the discipline itself, the 

authors tend to avoid images and content strictly rela-
ted to contemporary production, above all those who 

lack ruthless criticism..
´´The site is organized into several categories (Media, 

Art, Architecture, Culture, Sounds, Territories and 
Technology)´´

´´The content published is related to every epoch, in a 
non-linear sequence, and is found from a vast amount 
of printed and online publications devoted to architec-

tural information, personal library to other websites 
and resources on the internet and from exhibitions

Authors started to publish in order to let them critically 
organize the extensive amount of images because 

they felt something was missing both in online and on 
paper publications.´´

 
Beyond blogging | SOCKS_ https://bit.ly/2G1VgIB
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As a matter of fact, it seems evident that the storage 
of images and architectural data is a logical step for-
ward after the process of making and creating images, 
so that later those collections can be used for creating 
a narrative for architecture. With process of archiving, 
they slowly evolve into visual narrations or a new the-
ory for understanding of the architecture. By carefully 
selecting the images and juxtaposing them they be-
come in a sense the curated archives.  The definition 
of the term ´´curated archives´´ was given by Daniel 
Tudor Munteanu and Davide Tommaso Ferrando, the 
curators of the Unfolding Pavillion, the exhibition sho-
wed during the Venice Biennale 2016 (Ferrando, 20xx). 

These archives evolved from the structure on the soci-
al media creating an alternative way of communicating 
and publishing architecture,  images of architecture 
thoroughly selected, ´´periodically updated collections 
of images that share one or more common things [...] 
which once gathered, become the interrelated frag-
ments of the editors´´ architectural thought, taking 
the form of lists of references published according to 
meticulously defined protocols. (Unfolding Pavilion/ 
Curated Archives).
The phenomenon of curated archives was intensified 

and accelerated with the rise of social networks, and 
with the conditions that these networks brought to the 
web. Because of the instant and effortless access to di-
gital images circulating online in the digital world of the 
internet, and also because of the proliferation of image 
editing tools available to every person to manipulate 
and to confiscate the images and declare themselves 
as authors it became painless and uncomplicated to 
become the editor or curator of these image collec-
tions. These curated archives have an appearance of 
visual atlases, illustrating personal image collections of 
architecture, at the same time becoming a new and dif-
ferent movement of architectural communication.
Digital archives (social accounts that the authors crea-
ted in order to upload the architectural data on them), 
tend to publish content that is commonly not chosen 
by the architectural online magazines and websites, 
e.g. the curated archives Socks (Fig. 47.), Archives 
of Affinities (Fig. 48.) and OfHouses (Fig. 49.) are the 
best examples that underline the importance of the ar-
chiving process nowadays on the internet. (Ferrando, 
20xx) 
They highlight the necessity for storing images, becau-
se of the constant circulation of excessive data , in or-
der to understand them. 

Fig. 49_ OfHouses_Selfmade collage
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Also these curated archives accumulate images, in or-
der to create a connection between different architectu-
ral styles, times, create narratives besides that through 
the analysis they explain the development of architec-
ture throughout history.  These social media accounts 
of architectural images can serve as editorial projects 
that have the great influence and embellish the internet 
with diverse and previously unpublished architectural 
references. They have the ability to produce a ´´conno-
tative kind of architectural knowledge, one in which it is 
not the single images that count, but the relations that 
can be established among them´´. (Beyond blogging | 
Archive of Affinities)
The structure and conceptual structure of some digital 
archival accounts can be referenced with the architec-
tural analysis done in the past from the Analytical or 
Analogical point of view, e.g. Julien-David Le Roy’s 
comparative plate of the evolution of the temple form 
(Fig. 50.) and Instagram account "Circular Spaces" 
(Fig. 51.) can be set side by side and they both serve as 
analytical lists. Both cases put together examples from 
both history and their contemporaneity of something (in 
the case of LeRoy, churches; in Circular Space's case: 
plans of circular buildings), they are also both ency-
clopedic. Meaning that both of them are dealing with 

modernity, they tell a linear story about one thing.
Another example that can illustrate the mentioned 
comparison of the digital archives potential and the 
similar architectural studies done in past, is the Ins-
tagram account called Confórmi (Fig. 53.) by Davide 
Trabucco that investigate and compares forms from 
different period of architecture; and the work of Colin 
Rowe done in his essay "The Mathematics of the Ideal 
Villa" (1976), in which he analyses  and  compares the 
forms and proportions of the villas done by Le Corbu-
sier by Andrea Palladio (Fig. 52.). 
These works differentiate themselves from the first one 
in a sense that they compare things that are different 
(from different times, places of ideas), looking for simi-
larities and for analogies. These examples just show 
that contemporary architects do the same analytical ar-
chiving as it was done in the past and how they trans-
ferred their study of architecture to the social media 
platforms.
In the end, after all the thorough analysis, the questions 
that should maybe be raised is how the future of social 
media and digitalization will influence the architecture? 
If for example Facebook fails, or Tumblr closes, or if 
these platforms where the information are hosted shuts 
down?

Fig. 49_ OfHouses_Selfmade collage

´´OfHouses´´ was created by Daniel Tudor Munteanu 
in 2014, and is a collection of old forgotten houses 

and uncovers hidden gems in the past, with not the 
most popular and easily available images from archi-

tecture books, monographs, and older magazines.

OfHouses doesn’t re-blog, and all the content is 
original and carefully managed. Furthermore all 

the images have the same size, either in portrait or 
landscape format, and every image is retouched in 

Photoshop, adjusted to our particular format and 
calibrated for the contrast and the focus.

Also all the captions in the images are in the same 
consistent format: architect /// project name /// location 

/// year, with full credits for every photo.

The platform is imagined at first as a reaction to the 
diarrhea of ‘interesting’, albeit uncaptioned and unre-
lated images that flood all the social networks. Then, 
because of the unbelievable feedback received, the 

author continued to publish every day.

Beyond blogging | OfHouses_ https://bit.ly/2zKUEBw
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Fig. 50_ Julien-David Le Roy’s comparative plate of the evolution of the temple
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Fig. 51_ Circular Spaces Instagram_snapshot

Fig. 51_ Circular Spaces Instagram_snapshot

The Instagram account is created by Toronto based 
architect Mina Hanna, and that deals with pure geo-
metrical form of a circle and explores the beauty of 

circular plans in architecture. 
It is collection of the many examples of circles found 
in architecture. The account tracks the geometries at 

all scales, from the planet-sized plan of the Death Star 
to the familiar intimacy of a round dining table.

Lynch, 2017_ https://bit.ly/2CZgUJK
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Fig. 52_ "The Mathematics of the Ideal Villa", Villa Foscari and Villa at Garches, Colin Rowe 
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Fig. 53_ Confórmi Instagram_snapshot

Fig. 53_ Confórmi Instagram_snapshot

Confórmi is a project created in 2015 by curator 
Davide Trabucco, and he describes his archive as "a 

personal work-instrument that positions apparently 
dichotic elements into a visual relationship with each 

other´´.
Each image is presented as simultaneously squa-

re and diagonal, every single one of them reveal 
something new in its similarities to those which have 

come before it, or in other words they show the re-
currence of the form throughout the history in art and 

architecture.

AD Editorial Team, 2017 https://bit.ly/2TInv10
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Fig. 54_ What Makes a Space „Instagrammable“_ArchDaily 
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SNAP WORTHY
ARCHITECTURE
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Fig. 55_ Instagrammable architecture_selfmade collage 
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INSTAGRAMMABILITY

Instagrammability refers to the influence of social me-
dia on architectural image being uploaded online, it 
describes the phenomenon of the Internet going off-
line, breaking the barrier of screen and creeping into 
physical reality. In addition to this, the physical space is 
changed and designed in such a way and to such ex-
tent, to be worthy, or in other words ´´Instagrammable´´ 
enough to go online (Fig. 55.). In a way social media 
proliferation, mainly through smartphones, influenced 
also the form and output of the architecture. 

As Colomina and Wigley explained in  Are we Human?: 

``This represents a complete transformation of the 
way we live, with huge implications for architecture 
and design. Social media is not simply about what 

occurs in digital space – constructing a new kind of 
virtual city that has taken over many of the functions 
of the traditional city. We now inhabit a kind of hybrid 
space between the virtual and the real. Social media 

also redefines and restructures physical space, the 
space of our homes and cities.[...] Design in the age 

of social media is not just what occurs in the space of 
little screen. Social media redesigns the space we live 

in.`` (Colomina, Wigley, 2016)

Since the discovery of social media platforms around 
the year of 2000, its influence since that day has been 
growing exponentially to the point where it began to 
change the way we humans live and behave. Further-
more with the proliferation of mobile technologies, the 
society became hyperconnected and is getting smaller 
and more social. In the age of social media such as 

Twitter, Facebook, Tumblr, to name but a few, one of 
those stands out in the circles of architecture and ar-
chitects and is being extensively used by them as a 
extension of architecture, and it is the Instagram. 

This social platform was launched in October 2010, 
and is one of the most popular platforms, it has risen in 
popularity with preposterous pace in such a small time 
frame. Aftereffect of this astonishing rise in popularity 
and rapid saturation of the architectural image from the 
inside out, had an effect on the way at which architects 
do design, consume and perceive architecture, as well 
as other spectators. As a result of this current circum-
stances a new generation of architects is even now 
being asked by their young customer to design spaces 
that will look good online, on social media (Facebook, 
Instagram, Tumblr, etc.), besides that nowadays even 
the competitions, critics and commision have started to 
take into consideration how “Instagrammable” the win-
ning design, space or object will be. 

Any building will be experienced far more often in so-
cial media than in the streets and the encounter in the 
streets is already shaped by social media. While a ge-
neration ago design concerned itself with its reception 
in the printed press, such as newspapers, professional 
journals, magazines, now the concern is rather recepti-
on in social media. How many tweets, how many likes, 
how many followers, how many reposts: the ultimate 
goal is design going viral (Colomina, Wigley, 2016). 

Nowadays it seems, every single moment is experien-
ced twice, first time in real life, and second time when 
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Fig. 56._The Long Island Duckling or The Big Duck , Flanders, NY
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the snapped image memory is shared on social me-
dia. This is also case with architecture, the architecture 
that we see today is more a image than a building, we 
consume it more as visual imagery.
In addition to this according to the architect Fars-
hid Moussavi it has become of utmost importance to 
have Instagram moments and spaces in the archi-
tectural project, the design of shareable features and 
Instagram spots should draw customers and generate 
free marketing (Fairs, 2018, 1). e.g. The hotels and re-
staurants nowadays advertise themselves more for the 
Instagram spots and spaces in the building, rather than 
something else (Fig. 57.). This example just shows 
the power of the social media, and is illustrating how 
does the enterprise use it in order to self promote, to 
create the Promotability effect through the images of 
instagrammable spaces.  Furthermore it highlights the 
importance of space for the people. 
Moussavi also noticed that these mediums ´´are not 
just containers for storing goods or providing services. 
Instagram is reinforcing the fact that space matters, 
which can only be good news for designers and archi-
tects´´, (cited Guimapang, 2018) making them a big 
unexplored territory of opportunities for architecture.

It seems that the modern society is experiencing an 
Instagramization of our realm, as images (not just 
images, but physical space also) of neighborhood 
spots, buildings and architecture overall become more 
and more photogenic. It seems that the modern society 
is experiencing an Instagramization of our realm.
But as it always is with the architecture, we can trace 
back in the history and see that this basic approach of 
creating photogenic architecture is nothing unfamiliar 
(see Fig. 10), only the medium through which architec-
ture communicates with the society has changed. We 
can reference it back and describe it as ́ ´a 21st-century 
version of Robert Venturi and Denise Scott Brown’s 
“ducks” (Fig. 56.) versus “decorated sheds” in Learning 
From Las Vegas.´´ (Martin, 2018). 

Another example would also be early 20th century 
architects that lamented the effect of photography on 
architecture, e.g. Austrian architect Josef Hoffman de-
signed his houses in such a way where they appeared 
to be already made for the lenses of camera, and was 
harshly criticized by his contemporary and rival archi-
tect Adolf Loos for it, at the time (Colomina, Wigley, 
2016).

Fig. 57_ Instagram spots_ Farshid Moussavi Instagram page 
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But at the present time, in addition to the demand of 
restaurants and hotels for instagrammable effect (as 
social media largely influences their success), the mu-
seums also have joined the Insta-fame party of lately, 
in a search for Instagram-appealing visuals (Matchar, 
2017). The addition of museums to the search for ins-
tagrammable effect shows the undeniable transition of 
social media from digital world to the physical architec-
ture, magnifies the society obsession on how things will 
look on social media.
These ´´Instagram´´ museums such as the Color Fac-
tory in San Francisco, 29 Rooms in Los Angeles and 
Brooklyn, and most famous and original one Museum 
of Ice Cream in New York, Los Angeles, San Francisco 
(Fig. 58.), and Miami are even competing for the popu-
larity with the traditional museums such as the Louvre, 
and have become Instagram hits in recent years since 
the beginning in 2016 (Martin, 2018). These museums 
are not exactly museums in a traditional sense, they 
are more ´´pop up galleries´´ (Martin, 2018), and they 
could be best described as a Instagram-made experi-
ence in an amusement park for a selfie, in an environ-
ment optimized for Instagram. 
For instance the most famous example of this pop-up 

galleries, the Museum of Ice Cream in San Francisco 
is designed so that is constructed as a series of rooms 
that basically function as photosets, colorful architec-
ture, set up with banal furniture and architectural forms 
(Fig. 58.), with neon signs with ´´grammable´´ inspira-
tional sayings that serve as a selfie backdrop for In-
stagram. The architecture of this object is prioritized 
for the camera, how will it look on camera, instead of 
focusing on a person with making an atmosphere that 
focuses on humans.
But not all architecture is designed to be Instagram 
sensation, some of them have become famous becau-
se of the concept of geotagged images, a photograph 
which is associated with a geographical location by 
geotagging (https://en.wikipedia.org/wiki/Geotagged_
photograph). Such example is a big wooden facade 
of pastel-coloured cement tiles (Fig. 59.) in London 
by collective Assemble erected in 2014, that brought 
big success to Stratford based studio, and became 
an online sensation in China, and even though after 
its demolition in 2016 and relocation of the studio to 
Bermondsey, there are chinese tourists visiting and 
flooding the tagged location even today (Wainwright, 
2018).

Fig. 58_ Museum Of Ice Cream_ San Francisco
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Fig. 59_ Yardhouse / Assemble _coloured tile facade
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Fig. 60_ Screenshots von Yolocaust.de., By Shahak Shapira

But do these Instagrammable effects and tendencies 
of geotagged images on Instagram come with conse-
quences within the realm of architecture?
One of the problems that has risen because of this 
is that these Instagram-centered-designed areas are 
overcrowded with visitors looking for perfect shot and 
selfie, disturbing the residents and altering their every-
day life. (Guimapang, 2018)

The other aspect of the Instagrammable aftereffect has 
manifested itself through the misunderstanding and mi-
sinterpretation of the architectural space, e.g. the case 
of Yolocaust.
This specific project, is a rather controversial project, 
by Shahak Shapira a Berlin-based Israeli artist and sa-
tirist, that explored and in a certain way criticized the 
contemporary selfie culture of todays society by taking 
the selfies (Fig. 60.) taken around the Holocaust Me-
morial in Berlin designed by architect Peter Eisenman, 
and combining and editing them with footage from Nazi 
extermination camps (Fig. 61.), juxtaposing them in 
order to  highlight the disrespectful behaviour by the 
visitors at the Memorial (Shapira, 2017). The selfies 
taken by Shapira are perfectly ordinary selfies with lots 

of joyful features and poses, the cheerful selfie-takers 
are than cut from the image background and placed 
into the scenes from concentration camps, surrounded 
by emaciated bodies and corpses.  The images cre-
ated had an enormous backlash online, with the sel-
fie-takers even apologizing for the behaviour (Shapira, 
2017).
This example also shows that architectural places do 
not necessarily have to be designed with so far men-
tioned attributes of colorful architectural, whimsical 
shapes and clever artificial light. Not all instagram-
mable spaces are necessarily designed with a premise 
around the concept of shareability. This is rather an 
example of an architectural installation, that has been 
made Insta-famous, because of the sheer ´´conven-
tional´´ popularity and architectural presence of the 
space, by the online user and selfie-taker himself. Re-
garding that our society has a comfortable access to 
tools for capturing, editing, and mixing visual imagery 
content, it represents itself more as creators rather 
than consumers. Combined with the thinking, all for 
the Insta-fame, it creates a specific condition where we 
share our images (memories) of commodities in hope 
of inspiring the maximum number likes and followers.
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Fig. 61_ Screenshots von Yolocaust.de., By Shahak Shapira

But what makes a space instagrammable respectively 
with highly remarkable visual appeal?
What we can notice is that some architecture is cre-
ated with social media in mind, geared toward online 
aesthetics, where the photography is paramount (such 
as these pop-up museums), but some spaces beco-
me instagrammable because of the people that take 
pictures. 
For instance The Eiffel Tower in Paris, The Giza py-
ramid complex, The Parthenon, The Colosseum, and 
more have all been built and designed before the con-
cept of social media even existed, but they have been 
places that many people have captured with selfies 
and uploaded them online, making out of those archi-
tectural compositions  popular images of instagram-
mable architecture.
All of these examples have been designed as grandio-
se architectural feats at the time, to show the power 
of architectural advancement and the power of the so-
ciety, they were not arranged for the camera. But as 
the concept of  photography emerged, so did those 
places become a background of captured memories, 
they became photo-friendly background, they suddenly  
incorporate instagrammable into their design. 

Fast forwarding to the contemporary society, we see 
that the life of social media has the same importance 
as real life, the image has equaled itself with reality. 
Meaning that architecture had to transition also into this 
state, ´´the architectural contents have become biased 
towards graphics and images´´ (Schaerer, 2017). 
The architecture needed to look good on photograph 
and online in order to stay relevant and survive, al-
though the architecture has always been designed to 
be photogenic, to be appealing to the eye of the be-
holder. But nowadays is seems the images have beco-
me so powerful and influential, that the contemporary 
architecture sometimes began to prioritizing photogra-
phability over function.
But this is nothing new, successful architecture has 
always had this instagrammable effect, visually char-
ming effect, the only difference is that nowadays it has 
transferred  its photogenicity to the Instagram appeal, 
it is just a recurrence and slight transformation the old 
"Kodak moment." (Guimapang, 2018). Also the Ins-
tagram has offered architects a lot of insights what kind 
of a design is stimulating, and has become great tool 
for understanding the kind of encounter people want to 
experience in a space or building.
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Ultimately the question stays, how to design such a 
space to have the quintessential elements of visually 
appealing Instagram image?

Answer to this question may be in the first guide for 
architects on how to design for Instagram, called In-
stagram Design Guide by Vale Architects, that had 
a roaring success. In this guide Scott Valentine, the 
companies managing director, thoroughly explains the 
psychology of Instagram,  that was written ´´after a cli-
ent in Indonesia told him that instagrammability was 
key to his project's success. ´´ (Fairs, 2018, 2). The 
guide displays how to promote the business, with the 
photogenic and creatively designed architectural spa-
ces via Instagram. How to create remarkable places, 
´´remarkable enough to encourage your guests to stop 
what they’re doing, take a picture, choose a hashtag, 
tag your business, and then upload it.´´ (Vale Architects 
1, 2018).  In addition to many factors that need to be 
taken into account when designing a building, it also 
offers a insight on the experience of the future guests 
and customers.

On the following pages through image representations 
from the mentioned design guide, a small insight will 
be given on what makes architecture Instagrammable 
and how to transition physical architecture into a image 
oozing with instagrammable allure. Also not to forget, 
how to harness the full power of social media, and 
some other information related to the  issue of images 
and advertising on the Instagram. 

Fig. 62_ Signage and Lighting_Streets of Hong 
Kong

Signage_ 

´´Even if you’re located in a back street or a less 
attractive part of town, the clever use of can signage 

allows any business to become a potential hit on 
Instagram.´´

´´Signage is of course much more than simply dis-
playing the physical name orlogo of your brand. It’s a 
visual and often physical representation of what you 

stand for.´´

´´The smart positioning of your brand name and your 
logo can provide a cool and edgy picture for your 

customers— one they’ll be delighted to be associated 
with online and share with their tribe.´´

Lighting_

´´Natural and artificial light can both have an immense 
impact on how your guests feel when they enter and 

experience your space.´´ 

´´When designing your business for Instagram it’s 
important to consider how the light in your space will 
hit the floor and all other surfces. You’ll want the light 
to support your guest in taking the perfect picture of 

a particular design future, of themselves— or both. If 
you have access to natural light during the day, then 

make sure your design optimises it.´´

´´Nighttime allows you to go a little more crazy and 
playful. As you’ll see from our analysis below, often it’s 

the lighting features themselves that provide a great
and remarkable picture.´´

Vale Architects 1, 2018_ https://bit.ly/2MZKD8n
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Fig. 62_ Signage and Lighting_Streets of Hong Kong
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Fig. 63_ Spring mural by David Guinn in Philadelphia

Fig. 63_ Spring mural by David Guinn in Philadel-
phia

Murals, Tiles & Textures_

´´Colourful murals, tiles and textures all have the 
potential to turn a dull blank wall into highly photoge-
nic pieces of art. People love them because the wall 
becomes a personal canvas and photo booth, not to 

mention another great opportunity for a selfie.´´
 

´´To do this right you need to get creative. Don’t be 
tempted to do a half-hearted imitation of the awesome 
examples below. After all, what makes them awesome 

is their originality and the quality of their design. Wi-
thout that you may simply end up with a badly painted 

wall.´´

´´It also goes without saying that if you intend to use 
quotes or text, then typos and bad grammar will get 
you noted on Instagram for all the wrong reasons.´´

Vale Architects 1, 2018_ https://bit.ly/2MZKD8n
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Fig. 64_ AYANA Resort and Spa, BALI

Fig. 63_ Spring mural by David Guinn in Philadel-
phia

Natural Setting_

´´If your business happens to be located in a photoge-
nic geographical setting, you’ll really want to make the 

most of that. ´´

´´Whether you’re overlooking a rice field, a historic 
building or the ocean, you’ll need to make sure that 
the design of your space becomes an extension of 

the world outside. This will allow you to create a real 
sense of wonder among your guest.´´

´´Our research has found businesses whose design 
features help it to blend seamlessly into the natural 
setting also have the highest remarkability factor on 

Instagram. ´´

´´They’re the ones able to provide their guests with 
the type of transcendental experience they’ll want 
to share with their friends online; a visual sense of 
wonder in which your guests themselves can take 

centre stage.´´

Vale Architects 1, 2018_ https://bit.ly/2MZKD8n
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Fig. 65_ Promotability_self made image
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Fig. 66_ Promotability_self made collage



91

PROMOTABILITY

The unparalleled rise of the platforms for social media 
has drawn the attention of architecture and architects, 
and given the visual nature of these medias, the de-
sign world of architecture has flocked to this podium of 
visual extravaganza, using it to market their work and 
promote new ideas. 

Furthermore, this way of communicating and deliver-
ing content, to the user, viewer, reader or subscriber 
is not only to promote the product of architecture th-
rough images, but to show off, to sell, to stay relevant, 
to validate, to define; images on social media have a 
fundamental influence on the way how it is communi-
cated. So it seems that if architects want their products 
and brand to be seen by more people, to grow a strong 
following of customers who relate to their brand, than 
apparently the Instagram is the place to be.

The use of this platform for self-promotion comes as no 
surprise, as a matter of fact if we take this widely  the 
most used application for sharing images, and roughly 
disseminate it into the numbers, stats and percenta-
ges, we get the insight way are more and more archi-
tects using it.  To present a few statistics, the Instagram 
as of the year of 2018 has 1 billion users, and taking 
into account that the current world population is around 
7 billion, we can easily conclude and notice that 15 
percent of the world population is having an account 
and is using it, also the count of photos shared and 
uploaded per single day has exceeded the number 
of 100 million and lastly 32% of all Internet users are 
on Instagram (https://www.omnicoreagency.com/ins-
tagram-statistics/). 

Therefore with all these sizable numbers revealed (see 
Fig. 11.) we quickly come to a conclusion why these 
applications are so exceedingly used for self promoti-
on, advertisement and marketing (Fig. 66). 
Also as we live in the day and age of short attention 
span, these images of self-promotion are delivered 
fast and small sized, bombarding us with new updates, 
overloading our inboxes with current status, promoting 
through visual  data codes in a shape of images. 
In addition our brain is predominantly visual, and we 
are more than prone  to process visual information 
rather than written content. We are competent of iden-
tifying images in a matter of milliseconds, with the abi-
lity to recall and recollect images.  
Besides this new form of media is not just a contempo-
rary trend, it is here to stay, not to mention it has be-
come the primary platform, through which businesses 
operate and communicate. 
Moreover, as of late, these networks have gradually in-
stalled themselves as the vital component in the archi-
tectural businesses and communities, through which 
the architects get to the wider public and target the pu-
blic at large.The architects try to get more recognition, 
shares and likes in the competitive market of architec-
ture in this fashion, and also use the platforms in order 
to acquire new projects (Zaera-Polo, 2005). 
The framework of social media is somehow more flexi-
ble, meaning the connection lines here are less struc-
tural and more mediated. This means that architects 
that are using the networks in such fashion are more 
likely to use competitions, conferences, academic net-
works, exhibitions, and publications as project-acqui-
sition tools.
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Fig. 67_ Concrete House by Frank Lloyd Wright
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Fig. 68_The behavioural psychology behind social media marketing
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But as it always is with the field and craft of the ar-
chitecture, we can always find the same approaches 
and concepts in past, and nothing that is done today 
is new or revolutionary, it is just a reappearance in dif-
ferent shape and form, for instance one of the prime 
examples of how architects change approach and use 
different medium, to outsource their work and to ac-
quire wider and different public and to promote their 
product is the Frank Lloyd Wright. 
In his case Wright decided to publicize his design for 
American house in the popular women’s magazine 
called The Ladies’ Home Journal (Fig. 67.) that had a 
great influence among the homemakers in the USA, in-
stead of in one of the professional architectural journal 
at that time, and in addition at the time this magazine 
had the largest circulation in the country, meaning that 
this move to different journal and different public was 
nothing more than carefully calculated maneuver (Mc-
Carter, 2006). 
Through and with these other homemaker magazi-
nes, Wright ´´developed long and close relationships, 
Wright presented his ideas directly to potential clients, 
while also avoiding being represented as part of a lar-
ger and more anonymous architectural profession.´´ 
(McCarter, 2006).

Furthermore, today there is vast number of different 
channels and networks for broadcasting of the self, in 
other words there are social media platforms for virtual-
ly everything, and their number has been exponentially 
accelerating, besides and parallel to that the number of 
people using them is constantly rising. 
In addition as already mentioned, there is an online 
channel for every way and art of expressing yourself, 
e.g. to find work: LinkedIn; apps for location-based da-
ting: Tinder and Grindr; mood boards: Tumblr and Pin-
terest (Colomina, Wigley, 2016); but the network that 
that has risen the most rapid amongst the architects, 
and is used and associated the most with them is the 
Instagram, the image-based network whose popularity 
showed the most acceleration since its creation overall.

As a result to this contemporary condition that we are 
currently experiencing in the profession of architecture, 
where the image is all that we pay attention to, the plat-
form such Instagram became a perfect suitor for the 
community of architecture, the media relies completely 
on images, and on top of that is the fastest growing net-
work in the pool of social platforms, because of all the-
se conditions it has became a perfect media through 
which the architects can share images of their most 
recent projects and promote them.

Most of the architects Instagram pages and accounts 
nowadays have a lot to do with the architecture of 
self-promotion, to be more specific they rather deal 
with the promotion of the brand and style rather than 
with the actual architecture and building. 
It is a marketing strategy extension used both by the 
famous (star architects and accomplished ones) archi-
tects, up-and-coming architects and even graduates, 
who are trying to break trough into the visible, trying to 
get recognition and step into the light of the open net-
work communication podium that is followed by mass 
audience. 
Architects stand gladly on this podium, which is 
watched and shared by thousands of online communi-
ties.  Even though there is an unwritten rule of 80/20, 
in the online community and world of social networks 
the architects do now follow this rule for social media 
strategy (De Beule, 2013). 
This means that 80% of the time architects should 
concentrate more on the online audience, making the 
content of network more interesting and shareable, to 
engage the interaction with the online community about 
architecture, unlike those 20% were the focus should 
be on the brand and promotion of the architect himself. 
As already mentioned the architects nowadays do not 
oblige to these rules, they brake them over and over 
again.They treat these platforms as a literal marketing 
extensions of themselves, it is all about them; all about 
how happy and successful they are; how many projects 
do they have; how does their building develop; how cri-
tics love them; where are they at the specific moment 
and what are they doing (Lange, 2014). 

Also the architects have modified the approach a little 
bit, and they even serve as architectural curators for 
other architects, other ´´good´´ architecture. 
Furthermore at the same time they boost their reputa-
tion in some way by spreading the word about ever-
yone's good work, not just their own, and also promo-
ting and observing new and others projects gives new 
ideas and approaches (Lange, 2014). It is all about 
being approachable and friendly to online community 
and your Instagram pack.
But ultimately this 80/20 rule doesn´t apply to the archi-
tecture and architects, and it seems it doesn´t matter, 
while the audience is buying it, they want the product, 
they want the ´´bullshit´´ to be sold to them, they are 
the consumers and they constantly ask for more. 
According to Philipp Schaerer the time that we current-
ly live in seems to be best described as narcissistic, 
´´characterized by self-communication and self-promo-
tion (Schaerer, 2017). 
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And this is where Instagram fits perfectly and presents 
itself as a go-to tool for anyone that has set his sights 
on growing his brand identity. To get more insights in 
how the promoting on the Instagram works, we need 
to dive into the psychology of social media marketing 
(Fig. 68.) 

The online community doesn´t care about if the archi-
tect is only speaking about himself, they want to be 
continually updated, and they like to see them present 
themselves as everyday folk too. And architects are 
aware of this position and are regularly posting about 
their work and whereabouts, almost every single day 
in an effort to lure the subscribers or followers back in.

´´When an honest man speaks, he says only what he 
believes to be true; and for the liar, it is correspon-

dingly indispensable that he considers his statements 
to be false. For the bullshitter, however, all these bets 

are off: he is neither on the side of the true nor on 
the side of the false… He does not care whether the 

things he says describe reality correctly. He just picks 
them out, or makes them up, so to suit his purpose.´´

(Frankfurt, 2005)

This quote of Harry Frankfurt describes the condition 
of how architects use the Instagram and the images 
uploaded online, it doesn´t matter if it describes truth-
fulness or not, they are presented in such a way where 
they suit the purpose of marketing. The images on their 
pages, are prestaged and precomposed, or as Mano-
vich calls them designed photos - Instagramism, in In-
stagram and Contemporary Image (Manovich, 2015).
These are the images that are pre-arranged and edited 
in such a way to have a distinct stylized look, they have 
characteristics of modern graphic design, the subjects 
are carefully positioned and organized in the image 
frame to such an extent that unnecessary details are 
eliminated, and composition and contrast is establis-
hed, therefore creating staged details in every part of a 
photo with a message (Manovich, 2015).  

The world that we currently live in is mostly ´´conveyed 
via images, whose contents are exaggeratedly staged, 
often far removed from what is generally thought of as 
an objective reflection of reality´´ (Schaerer, 2017).
For example If we take a look at figure 69. (snapshot 
from Bjarke Ingles Official Instagram), we see a Lego 
figurine, an Instagramism. It is carefully designed 

Fig. 69_Bjarke Ingles, Lego figurine_ Bjarke Ingels Instagram page
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Fig. 70_LEGO House_ Bjarke Ingels 

image made for a self-promotion. First and foremost, 
its describes architects obsession with Lego, but if we 
analyse it further the image at the same time illustra-
tes his approach to architecture, as we can see Bjar-
ke transfered his fascination with Lego to the physical 
world of architecture with the design of LEGO house in 
Denmark (Fig. 70.). 

If anything these both images promote each other, and 
ultimately together promote Bjarke Ingles Group style 
and brand. And this is what characterizes the accounts 
of the architects around the globe, images that are all 
in some way and fashion promoting their trademark. 
Although it might seem that the focus of architects is 
mostly pinpointed on promoting the architectural pro-
duct and style on the social media, the reality is that 
the use of them is constructed in such a way to build 
relationships and become a beneficial, influential mem-
ber of online community, to connect with them and to 
look approachable. 

Meaning that ´´the greater the engagement level of the 
account holder with their followers, the deeper they are 
connected with their followers.´´ (Kilburn, 2018)  

Which consequently ´´grants them greater sway to in-
fluence the behaviours of a focused tribe of people´´ 
(Kilburn, 2018), and moreover the original intention of 
´´potentially helping grow your brand and selling your 
products or services.´´ (Kilburn, 2018).

During the whole research done in the book, it is pos-
sible to disclose and classify architects into few cate-
gories, by how they use these networks as marketing 
strategy. Throughout the analysis of the architects In-
stagram accounts on the Internet, I tried to unveil how 
they approach and treat the platform, and what do they 
strive and what do they want to acquire by the architec-
tural images uploaded online. 

Comparatively there is a quite a difference in platform 
usage by star architects and young up and coming ar-
chitects. For instance star architects (such as Bjarke 
Ingles, Norman Foster, Rem Koolhaas´s OMA, Zaha 
Hadid Architects and others) as they are already fa-
mous and well known, don’t use social networks in 
order to obtain work (Fig. 71.), but rather they treat it 
as a podium through which they fight for the popularity 
in the architecture circles, it can be referenced to the 
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way how politicians use these platforms to connect to 
the society, and to share with them their ideas. It could 
be said that star architects do this in the same sen-
se, meaning that they try to be the architect with most 
shares, likes and followers. The more followers they 
have, the more is their view and style of architecture 
being consumed to wider extent and by wider audience 
around the world. 

The other group of architects promoting themselves 
on the social media, would be the popular architectu-
ral studios and architects, that are already or to some 
extent accomplished and have some projects and de-
signs behind them, but do not have the ´´star-archi-
tect´´ status, which means that they still have to fight 
to sell and to acquire (Fig. 72.). This group uses the 
Instagram specifically, to operate businesses with their 
accounts, they are the ones who ´´talk´´ (show images) 
mostly about their products. This group can be divided 
into two subgroups, that are tightly associated but still 
have some differences and distinct themselves in little 
nuances. 
The first subgroup would concentrate more on ´´sel-
ling´´ the product, brand, design, style to potential 
customer, they concetrate more on straightforward 
production with Instagram pages such as Gilles Retsin, 
Bureau Spactacular MAIO Architects, Enorme Studio, 
Space Popular, Fosbury Architecture. 
The second one would focus more on designing and 
sharing, which means that through the Instagrammable 
design they try to elevate the hype about their studio 
with the help of shares and likes. To mention a few In-
stagram accounts of architectural studios in this group, 
the most famous ones being Fala Atelier (probably the 
most famous in this group), False Mirror Office, Floa-
ting Fantasy, Lemonot, Traumnovelle and many others.

And lastly we have the group of accounts that deal with 
others work (Fig. 73.), the pages that serve as plat-
form to promote the architectural work of the unknown 
artists and architects, the most common ones being 
the students. These pages are a perfect medium th-
rough which young and up-and-coming architects can 
promote themselves. Although most of the young ar-
chitects have their own accounts, these accounts are 
not so well-known, leading them to the accounts that 
can promote their architectural work, accounts such 
as Botherzine, the Archi/ologist, Next_top_architects, 
KooZA/rch, to name but a few. These accounts are 
conceived similarly as to magazines, in a way that they 
select work they think has an architectural potential and 
compelling design, naming the creator behind that, and 

usually leaving a link to his own account and webpage 
in case he or she has one. And by the way, this group 
is the one that prevails the most on the Instagram in 
search for work, approval and selling a product and 
certain style of architecture.

This is why these platforms have become a quite a suc-
cess in the world of architecture, as they are free way 
of promoting your architecture and furthermore becau-
se architecture nowadays is consumed and judged 
mostly through images.

To sum it up, we can see that it depends and it is cor-
related with the level of success that architect has in-
fluences the way that he or she approaches the Ins-
tagram, and how he than further promotes his or hers 
work. Star architects go for global popularity, establis-
hed and known architectural studios and architects for 
selling, and lesser known architects and students for 
acquiring work and career spotlight.

The power of promotion that Instagram and other social 
media offers, has opened new forms of consuming ar-
chitecture and nowadays because of the easy access 
to these platforms it is easier than ever to cut the edge 
and maybe succeed as an architect. Afterall architects 
have always had to fight with the spotlight, to be able 
to be seen, to present your design and to attract inte-
rest, this where social media played a major role, and 
they allowed all of us to express ourselves with ease 
and not to worry about structures and rules. It remains 
to be seen how the relationship between architecture 
and social media plays out from the advertising point 
of view. One is for sure, and that is that architects rely 
more and more on Instagram and other similar plat-
forms to promote their work without any fee obligations 
and how much they want with any restrictions.
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Fig. 71_Star Architects_Instagram Accounts
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Fig. 72_Architectural studios_Instagram accounts 
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Fig. 73_Instagram accounts about Students' work
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CONCLUSION

According to all the research done in the book, we can 
notice that the proliferation and outbreak of the social 
media platforms and its wide acceptance around the 
globe combined with the development of digital tech-
nology, besides influencing the change in the modern 
society it has altered the field of the architecture as 
well. As the social networks creeped into every aspect 
of life, they became preferred platforms for all kinds of 
activities, both on the personal and business level.
With all these modifications happening, the architec-
ture and its image adjusted and metamorphosed to be 
corresponding with the speed of modern life. The po-
sitive influence of social media is that is has increased 
the speed in which we communicate about architecture 
and design, it has delivered the content to wider mas-
ses, also they have the ability to expand the influence 
and discussion of architecture far easier and outside 
its boundaries. Nowadays we have the possibility to 
retrieve architectural material and references so easily 
from every epoch, and to access easily to available ac-
cumulated knowledge.

But on the other hand, because the social medium 
delivers the content through visual imagery, the archi-
tecture today communicates with us more by means 
of images. That is why nowadays in architecture, ar-
chitects tend to concentrate more in image production, 
as there are far more architectural projects existing as 
images rather than physical built space. The architec-
ture is judged mostly by the means of images. It seems 
that as if the architectural images have freed themsel-
ves on these networks, becoming the main contribu-
tor of the popularity and main gate through which we 
consume architecture.

Social networks allow such architectural communica-
tion which simply wouldn’t have been possible earlier, 
and in the visual world of social media it has integrated 
itself flawlessly, regarding that nowadays we communi-
cate through visual imagery more than ever.

Concerning that architecture has always had intimate 
connection with images, and our daily use of social me-
dia as an extension of ourselves, it is only logical that 
architecture has shifted to the realm of social networks, 
in order to stay relevant, to continue to communicate 
and to acquire wider audience. Nevertheless the archi-
tecture has fundamentally not changed at the basis, 
throughout the last few centuries, it has always strived 
to be photogenic, always has been promoted, and has 
always been correlated with the visual imagery. 
The only difference that is happening nowadays, is that 
it has found a different medium through which it ex-
presses itself, thus transitioning and evolving to some 
extent in order to fit the digital structure of social media. 
The current influence of these networks on architecture 
itself has not moved beyond the traditional means of 
magazines publishing, as we already mentioned in the 
book, it is simply a recurrence in other form.

What remains important is that the social media does-
n´t illustrate architecture only as image, it is of critical 
importance that images are presented with critical ar-
ticulated context. To keep the architecture from being 
only trivial aesthetic.
It remains to see what is the future relationship bet-
ween these networks and architecture, and how this 
correlation will evolve furthermore, and to which extent 
will either of those influence the change of the other.
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